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THE PROBLEM 





ley special edition of Pustic SAFETY magazine is, actually, a catalog 
of ammunition and weapons that are now. available for use in a 
forthcoming all-out effort to win the War on Accidents. 

No one who reads Pustic SaFrety has to be reminded that the nation 
has been losing the War on Accidents in recent months, and that some- 
thing drastic must be done to halt the steady and frightening rise of 
death and destruction on the highway. 

Ihe traffic accident situation constitutes a national emergency, and 
emergency measures are needed! 

The National Safety Council, therefore, is soliciting the active support 
and cooperation of all safety organizations and agencies, both public and 
private, and the general public in a new, intensive, continuing battle on 
traffic accidents to be known as the Back the Attack on Traffic Accidents 
campaign. 

Campaign objectives are: First, to encourage officials to Step Up the 
Attack; Second, to stimulate citizens to Back the Attack. 

The campaign is directed, initially, at the primary causes of the De- 
cember accident peak, but will continue throughout 1957 to permanently 
strengthen traffic safety programs. 

The type of official action needed to Step Up the Attack is defined 
in the Action Program of the White House Conference program, several 
elements of which call for immediate action: 

—Enforcement of traffic laws should be tightened, if necessary, to the proportions 

of a “crackdown.” 

—Traffic courts must deal more rigorously with violators. 


—If traffic laws and ordinances are inadequate, state legislatures and local govern- 
ments should improve them. 


—Driver licensing should be stricter and suspensions of license more effectively 
invoked for chronic violators. 


—Action to step up driver education both in high schools and for adults should 

be taken. 

The type of citizen action needed to Back the Attack includes: 

—Support for traffic officials, 

—Participation in local safety activities. 

—Personal “crackdown” on unsafe practices. 

The “Attack” on traffic accidents cannot be successful as a one-day or 
one-month campaign. It will only be effective as an all-out attack that 
begins now and does not end until the loss of life is appreciably curtailed 
by full application of the Action Program. 

The “Attack” will best be accomplished on a local level by an analysis 
of the predominant causes of local accidents and by tailoring the program 
to meet the local problems. 
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Eisenhower, Governors rally public 
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COMMONWEALTH OF vinoimA 
Governors Orrice 
micHwono, 


Twos © Stamey 
dovenmoe 


September 4, 1956 


Iam delighted to learn of the programs 
sponsored by the Traffic and Transportation Conference 
of the Netional Safety Council to "Back the attack 
on Traffic Accidents” during 1957. 


Our experience in Virginia, as well as other 
states throughout the nation, shows conclusively 
that strict enforcement of the traffic laws, public 
education and careful administration of the licensing 
laws are essential if we are to curb the unnecessary 
waste of human life and property. 


I am in full accord with the program to 
back the attack on traffic accidents. 


Sincerely yours, 


Thos. B. Stanley 





support. 


ED by President Eisenhower, 
public officials and other top 
figures in business, civic affairs and 
safety organizations are marshalling 
public support for the Back the Ai- 
tack on Traffic Accidents program. 
Speaking for the states are Gov. 
Thomas B. Stanley of Virginia, 
chairman of the National Gover- 
nor’s Conference, and Gov. Abra- 
ham A. Ribicoff of Connecticut, 
chairman of the Highway Safety 
Committee, National Governor’s 
Conference. (See pages 8-9, 39 and 
10 for other statements of support 
for Back the Attack.) 
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By His Excellency ABRAHAM RIBICOFF, Governor: an 


Official Statement 





BACK THE ATTACK ON TRAFFIC ACCIDENTS’ 


The most important element in a successful traffic safety program 
1s citizen support. A 4 o watery, wh onducted 
om & state or national basis, will lective only if public 

opinion understands the pr: ely supports the remedial 
measures 


BACK THE ATTACK ON TRAFFIC ACCIDENTS” program, 


a wider understanding of the problems of highway safety 


Safety groupe and safety leaders can take the lead in promoting 
y cam sho 


highway safety he initiative and off 


The "BACK THE ATTACK ON TRAFFIC ACCIDENTS" program can 
be a powerful weapon in obtaining this understanding and support 


can do only so much by themselves 
itinen support. It is up to official safety agencies 
4 orgamiaations to marshal that support and galvanis: 
into Life saving action 
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A CHALLENGE TO AMERICA! 





N° ONE likes to lose a fight. And a real fighter seldom loses one. 

That's why the forces of safety are not going to lose the War on 
Accidents. But the cold facts compel us to admit that the tide of battle 
has been going against us. 

There is, of course, only one thing to do. We must recruit more 
strength, regroup our forces, fight harder than ever and keep on fighting. 

Where do we get this new strength? From the one great untapped- 
reservoir — the public. 

It is mo secret to any safety leader that the general public has been 
less than wildly enthusiastic in its zeal to help stop accidents. Confronted 
by the fact that the traffic toll is rising to new heights, the general 
reaction is, “That's too bad. Why doesn’t someone do something about 
it?” 

A new attack is needed — a vigorous, hard-hitting, all-out attack that 
will overcome this public apathy and push back the threat of the rising 
flood of trafic death and destruction. 

To provide this new attack the Traffic and Transportation Conference 
of the National Safety Council is launching a new, continuing, compre- 
hensive campaign under the general theme of Back the Attack. This 
campaign, to be launched this December, will continue in 1957 on a 
year-round basis. 

The title for this campaign wasn’t chosen by accident. It symbolizes 
the purpose of the campaign — to unite public officials and private citizen- 
ship of America in a concerted effort to give the War on Accidents a 
new impetus and drive. 

Public officials can back the attack by stepping up their traffic law 
enforcement, by supporting and passing laws and appropriations for 
better highways, by putting traffic safety at the top of the list of things 
that must be done for a better America. 

Private citizens can back the attack not only by setting a better 
personal example in their own traffic behavior — and this alone would 
be a great thing for safety — but by joining and actively supporting with 
their time, talent and funds a local safety organization. For an organized 
effort is absolutely essential to cope with modern traffic problems. 

On behalf of the National Safety Council and of safety leaders 
everywhere, I urge every American, in public or private capacity, to join 
this Back the Attack Campaign and give it everything he has. 

This is literally a fight for life — our own life and the life of someone 
we love. This is a war to the finish, and we must win it. And win it 
we will — with the help of every loyal American! 
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BETWEEN STOPS 
PUBL 
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F a glance at the 

staggering traf- 

fic toll to date in 

1956 has not sick- 

ened you, chances 

are nothing in this 

special edition of 

qn SAFETY will 

mean very much to 

you. But, if you 

you. felt your in- 

nards turn over as 

you reviewed the 

' deaths, xp and economic loss en- 

|} tailed in the grim statistics, you're our 

guy —an American with a feeling for 

brother Americans, and we need you 

} with us in this tremendous Back the At- 
tack on Traffic Accidents campaign. 
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We have no panacea, no cure-all, no 
magic pill to end this horrible toll. Like 
§ Winston Churchill said in Britain’s dark- 
est hour, “All we can offer is blood, sweat 
and tears...’ But the end result can 
mean life. And in this fight for life, our 
freedoms are involved—the right to walk 
and drive on our streets and highways 
without fear. 

This issue of PusBLic SAFETY is no mere 
magazine, It is, rather, a storehouse of 
information designed to provide the 
spark for local organization for traffic 
control and accident prevention. 

You wonder at business and industry. 
They see to it that their top executives 
are checked annually by the nation’s best 
medicos to maintain their health and top 
efficiency. But did you ever watch some 
of these top executives behind the wheel 
of a car? A teen-ager could give them 
pointers on driving ability and simple 
courtesy — two of the prime essentials in 
staying alive in traffic these days. 

The President of the United States, the 
Governors of all the 48 states, the Mayors 
of our leading cities — every responsible 
American with an opinion on any sub- 
ject are all of one mind on this subject — 
death on the highways. 

Something must be done and fast. And 
nothing will be done anywhere unless 
YOU do it. 

So let’s get one thing straight. The 
uccess or failure of the Back the Attack 
on Traffic Accidents campaign is up to 
OU. If you're not in it up to your 
eck all through the month of December 
and throughout 1957, it’s a flop. What 
do you say? 
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Pustic Sarevy Advisory Staff 
Franklin M. Kreml, vice president for traffic and transportation 
of the National Safety Council, and director of the Northwestern 
University Traffic Institute; Arnold H. Vey, manager, Traffic & 
Transportation; Paul H. Coburn, director, Motor Transportation 
Division; and Paul Jones, director of public information—all of 
the National Safety Council. 
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THE FACTS-— 





S WE approach the final month 

of the year, a new all-time traf- 
fic fatality record is in the making. 
Should the usually heavy monthly 
toll recur this December, it would 
skyrocket the nation’s annual traffic 
death total to above 41,000 for the 
first time in history. 


It is of small comfort that the 
population death rate has held 
steady and the mileage death rate 
and registration death rate declined 
regularly each year until 1956. The 
staggering total of 41,000 traffic 
deaths, close to a million and a half 
non-fatal traffic injuries, cost of 
over four and a half billion dollars 
and the untold misery brought to 
a million families each year compel 
us as a nation to take drastic action. 


In view of increasing traffic fatal- 
ities — despite stepped-up traffic 
safety activities, it is time for us to 
re-evaluate the problem and plan 
an all-out attack on the basic factors 
which appear to be the main causes 
of traffic accidents. 


Beginning in December, gener- 
ally the highest traffic accident 
month of the year, the attack should 
be intensified on all fronts. 


Here Are the Facts 

Last Christmas week end, a rec- 
ord 609 immediate traffic deaths 
were recorded from 6 p.m. Friday, 
December 23 to midnight Monday, 
December 26. A study made by the 
National Safety Council Statistics 
Division of 501 fatal accidents in 


A challenge | 


An icy roadway, a sharp turn and darkness 
adds up to speed too fast for conditions — 
big December killer. 


which 564 persons died, pointed up 
the following facts: 


Excessive speed and drinking drivers 
were the two greatest influences — having 
almost a three times normal effect — on 
the 1956 Christmas holiday traffic toll. 


—Driving too fast for conditions 
or in excess of a stated speed limit 
was a factor in approximately 8 
per cent of those fatal accident: 
where information on speed wa: 
given. The annual average is 3° 
per cent. 


—Drinking drivers were involvec 
in nearly 55 per cent of the fata 
accidents although normally the: 
are involved in less than half o 
such cases. 


—More fatal accidents happene 
between 6 and 9 p.m. than during 
any other time of the day. Thy 
second highest period was from 
p.m. to midnight. 


—Pedestrian deaths totaled 12 
with 36 per cent of these death 
occurring between 4 p.m. and mid 
night Christmas Eve. 


—In one third of the pedestria 
deaths, the pedestrian contribute 
to the accident by crossing betwee 


Facing the grim prospect of 54,000 deaths from traffic accidents by 1966, even if we are 
able to maintain the present death rate in traffic, the National Safety Council proposes 
that America change this grim picture by prompt and drastic action to Back the Attack 
on Traffic Accidents! Every American must join to make the program tick. 


intersections, stepping from behin 
a parked car or walking on a road 
way — .0o often in the darkness. 
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bublic officials and citizens! 


With other conditions, such as 
accident types and persons involved, 
remaining the same as usual, the 
study emphasizes the need to put 
greater emphasis on four factors — 
excessive speed, drinking drivers, 
night driving hazards and _ pedes- 
trian mistakes—in any efforts to 
resolve the December problem. 


Efforts to hold down these dis- 
tressing accident figures this Christ- 
mas must take many avenues of 
approach. The appeal to the driver, 
pedestrian and general public 
should be expanded to make traffic 
safety a responsibility to the com- 
munity rather than a mere effort 
to save one’s own life. In addition 
to safe driving and safe walking re- 
minders, the community should be 
urged to support traffic safety or- 
ganizations and back officials in 
their enforcement of traffic laws. 


Official Action 


To strengthen the “Back the At- 
tack on Traffic Accidents” program 
involving the general public, a 
“stepped-up attack” on the part of 
public officials should be launched. 


—Enforcement of traffic laws 
should be tightened, if necessary, to 
the proportions of a “crackdown.” 


—Traffic courts must deal more 
rigorously with violators. 


Beware pedestrians in December. Last year 
128 walked themselves to death on the 
Christmas holiday weekend. 
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—If trafhc laws and ordinances 
are inadequate, state legislatures 
and local governments should im- 
prove them. 


—Driver licensing should be 
stricter and suspensions of license 
more effectively invoked for chronic 
violators. 


—Action to step-up driver educa- 
tion both in high schools and for 


adults should be taken. The com- 
munity at large must be brought 
fully into the Action Program to 
control the traffic accident problem. 

The “Attack” on traffic accidents 
cannot be successful as a one-day or 
one-month campaign. It will only 
be effective as an all-out attack that 
begins now and does not end until 
the loss of life is appreciably cur- 
tailed. 


The “Attack” will best be accom- 
plished on a local level by an analy- 
sis of the predominant causes of 
local accidents and by tailoring the 
program to meet the local problems. 


Public Action 


I. Support your officials 
Almost everyone is in fa- 
vor of good traffic law en- 
forcement, but officials sel- 
dom hear a word of praise 
for doing a conscientious 
job. A pat on the back and 
a promise of election time 
support might work won- 


ders in one’s home pre- 
cincts. 

II. Participate in local safety ac- 

tivities 

Whether safety is highly 
organized into a “council,” 
“chapter,” ‘‘association,”’ 
or whether it is a side 
activity of a local club, get 
in! 

III. The personal “crackdown” 


Crackdown on drinking 
drivers and pedestrians 
is a must if we are to 
stem the tide of traffic 
death that threatens 
our lives this year and 
all through 1957. 


Both drivers and pedestri- 
ans should be impressed 
with the idea that the 
Christmas holiday season 
is not a time for a letdown 
in cautious behavior but a 
time for extra care. In the 
hustle and bustle of the 
season, the lesson of last 
Christmas should not be 
forgotten. Here are some 
of the rules that spell out 
a safe December and 
Christmas for driver and 
pedestrian: 


For drivers: 


1. Stay alert to extra dangers. 
Don't allow preoccupation 
with holiday concerns to di- 
vert your attention. 


2. Slow down in bad weather and 
adjust your driving to condi- 
tions at all times. 


If you drive, don’t drink — if 
(To page 36) 
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Department, 
Boston, Mass. 
Allstate Insurance Company 
A. E. Spottke, vice president, 
Skokie, Ill 
Hartford Accident & Indemnity 
Company , 
W. G. Macintosh, manager 
Engineering Department, 
New York, N. Y 


Automobile 


Automotive Safety Foundation 
Norman Damon, vice president, 
Washington, D. C. 

Inter-Industry Highway Safety 

Committee 
M. R. Darlington, Jr. 

Automobile Manufacturers 

Association 
Karl M. Richards, manager, 
Field Service Department, 
Detroit, Mich. 


Petroleum 


American Petroleum Institute 
Stephen P. Potter, publicity 
manager, 
American Petroleum Industries 
Comm., 
New York, N. Y. 


Highway Construction 


American Road Builders 
Associattion 
Louis W. Prentiss, Major Gen- 
eral, U. S. Army (Ret.) 
executive vice president, 
Washington, D. C. 
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A PROGRAM IS BORN 





| ee consideration preceded 
the projection of the Back 
the Attack on Traffic Accidents pro- 
gram for December and the year 
1957. 


This special issue of PUBLIC SaFE- 
TY magazine marks the culmination 
of months of study — begun by the 
Traffic and Transportation Confer- 
ence at a two-day workshop in Cin- 
cinnati last February. Following 
that workshop the Council issued a 
statement of policy carrying the 10- 
point objective presented on page 
30, which serves as the blue print 
for all immediate and long-range 
Council action for traffic safety. 


The Cincinnati workshop recom- 
mended a month-long emphasis 
program in December, aimed at the 
main causes contributing to the 
Holiday season toll. 


At a subsequent workshop, the 
Traffic and Transportation Confer- 
ence in Chicago in June, expanded 
the idea to call for a December pro- 
gram which would attack problems 
of the holiday season, plus a kick- 
off point for a year-long program 
to promote accelerated adoption of 
the Action Program —to be built 
around three cornerstones: 


1. Back the Attack — for Citizen Support 
— Individual and Group 

2. Step-up the Attack—for Official Action 

3. Join the Attack — for Promoting Par- 
ticipation in Community Safety Or- 
ganizations 

This broadening of approach re- 
flected sentiment found among del- 
egates to last May’s series of four 
regional conferences of the Presi- 
dent’s Committee. They urged more 
organized public support for official 
trafic programs because it is essen- 
tial to speeding up application of 
the Action Program for Traffic 
Safety. 

To implement the June work- 
shop recommendations, Chairman 
Tom Boate of the Traffic and 
Transportation Conference ap- 
pointed an over-all “Back the At- 
tack on Traffic Accidents’” Commit- 
tee and a December planning sub- 
committee. 


Personnel of the committees is: 
Representing Public Officials: 
W. A. Huggins, Governor's Traf- 
fic Committee, California 
Leo R. Welch, Bureau of Traffic 
Safety, Department of Law & 
Public Safety, New Jersey 
*R. C. Salisbury, Motor Vehicle 
Department, Wisconsin 


Members of the December planning sub-committee draft plans for the campaign. Seated 

from left are: Jack C. Greig, Donald Slutz, Matthew Sielski, E. H. Westwick and Harry 
. Standing: Robert E. Raleigh, Richard O. Bennett and R. C. Salisbury. They 

represent public administration, business, industry, nonofficial and civic agencies. 
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J. L. Lingo, Indiana Office of 
Trafhc Safety 

Edward Scheidt, Motor Vehicles 
Department, North Carolina 

Ray Ashworth, Traffic Division, 
International Association of 
Chiefs of Police 

Representatives of Organizations: 

M. R. Darlington, Jr., Inter- 
Industry Highway Safety 
Committee 

*Harry Cooper, Lions Interna- 
tional 

*Emerson H. Westwick, Associa- 
tion of Casualty and Surety 
Companies 

*Richard O. Bennett, National 
Association of Automotive 
Mutual Insurance Companies 

* Matthew C. Sielski, Chicago Mo- 
tor Club—AAA 

N. E. Aikin, Commercial Motor 
Freight, Inc. 

E. A. Thiel, Columbus Transit 
Company 

Representatives of Local Safety 
Organizations: 

* Robert E. Raleigh, Citizens 
Traffic Safety Board, Chica- 
go—CHAIRMAN 

* Donald Slutz, Detroit Traffic 
Safety Association 

(Chairman of December Plan- 
ning Sub-Committee) 

J. James Ashton, Delaware Safe- 
ty Council 

William E. Billings, Cleveland 
Safety Council 

Walter Ladd, St. Joseph Safety 
Council, St. Joseph, Missouri 

Representatives of Media Groups: 

Basil L. Walters, Chicago Daily 
News, Chicago, representing 
newspapers 

William Ray, WMAQ-WNBQ, 
Chicago, representing broad- 
casting industry 

* Robert R. Burton, Needham, 
Louis & Brorbry, Inc., Chi- 
cago, representing advertis- 
ing industry 

Secretary Jack C. Greig, National 

Safety Council, Chicago 

* December Planning Sub-Commit- 
tee 


The main committee is at work 
with the aim of bringing forth 
shortly a set of tools sized and sharp- 
ened for the much bigger attack to 
which all safety officials and safety 
volunteers must address themselves 
throughout 1957. 





LINING UP TO BACK THI 





“In behalf of the American Munic:- 
pal Association, which represents 
more than 12,000 municipalities in 
45 states, the District of Columbia, 
Alaska and Puerto Rico, I am 
pleased to learn that the Traffic and 
Transportation Conference of the 
National Safety Council is conduct- 
ing a Back the Attack on Traffic 
Accidents program starting in De- 
cember and running through 1957. 
You may count on the American 
Municipal Association to co-oper- 
ate in this program to encourage 
stepped up official activity and citi- 
zen support for traffic safety to help 
stop the trend toward the increas- 
ing toll of trafic deaths.” 

Robert F. Wagner, Mayor of New York City 
President, American Municipal Association 
insti 
“All of us who are associated with 
the President’s Committee for Traf- 
fic Safety are glad to salute the 
Traffic and Transportation Confer- 
ence for its program: Back the At- 
tack on Traffic Accidents. You may 
be certain that you have our full 
support. A year-around undertaking 
of this type is not only timely but 
necessary. I earnestly hope that this 
program will stimulate the forma- 
tion and strengthening of local and 
State citizen trafic safety groups, 
and will awaken motorists and pe- 
destrians to realization of their per- 
sonal responsibility for meeting the 

accident problem.” 
H. B. Miller, Director 
The President’s Committee for Traffic 
Safety 

‘esinieds 
RESOLVED: 
“The National Conference of State 
Safety Coordinators endorses, sup- 
ports and urges the fullest possible 
participation by State Safety Co- 
ordinators; other state, county and 
community officials; business, in- 
dustry and public support groups 
for the Back the Attack on Traffic 
Accidents program.” 


National Conference of State 
Safety Coordinators 


entre 
“Be assured that the National Sher- 
iffs’ Association will give its full 
support to the Back The Attack 
program. Its Members will do all 
within the sphere of their activities 
to implement the program.” 
Charles J. Hahn 


National Sheriffs’ Association 


The year 1956 marks the 20th anni- 
versary of the Traffic Division of 
IACP, and of the Traffic Institute 
of Northwestern University. What 
better way to mark a double 20th 
birthday than this tremendous ef- 
fort to build beter rapport between 
police and the public? 

There was a time — long ago, it 
now seems — when the average po- 
lice chief practically ignored the 
trafic problem. Now, he could no 
more ignore the traffic problem 
than he could ignore a mad dog in 
his front yard. 

We must carry on a vigorous en- 
forcement campaign, but without 
the support of a well-informed pub- 
lic, we can expect widespread re- 
vulsion against the idea of law 
enforcement. We of IACP welcome 
the effort of the Traffic and Trans- 
portation Conference of the Na- 
tional Safety Council to raise the 
public’s esteem of the law enforce- 
ment officer. 


George A. Otlewis, president 
International Assn. of Chiefs of Police 


“The Back the Attack on Traffic 
Accidents program is of special ur- 
gency to counties in view of the 
relatively high accident rate on 
open roads within county jurisdic- 
tion. Our objective is to stimulate 
effective action from the county 
court houses both in discharge of 
direct official duty in constructing, 
maintaining and policing the roads 
and in cooperating with other 
groups for public education, driver 
training and other related pro- 
grams.. In view o@ the continuing 
too-high toll, however, we can say 
no less than that ‘we have just be- 
gun to fight.’” 


Keith L. Seegmiller, Executive Secretary, 
National Association of County Officials 


an 
“There must be concerted action; 
there must be tighter law enforce- 
ment; there must be strengthening 
of traffic court procedures; and 
there must be a reinforcement of 
present regulations aimed at the 
chronic offender. I congratulate the 
National Safety Council on its Back 
the Attack on Traffic Accidents pro- 
gram. It is only through activities 
such as this —‘only through enlight- 
enment and education —that we 


can pull down the ominous figures 
which represent human lives snuffed 
out through carelessness, through 
neglect, and through violation of 
law.” 

John B. Hynes, Mayor of Boston and 
President, U.S. Conference of Mayors 

eae tae! 

Police administrators everywhere 
will welcome this effort of the Na- 
tional Safety Council’s Traffic and 
Transportation Conference to build 
grass roots support for. officials. 

The support should, and will, be 
extended both ways. Local safety 
organizations everywhere can count 
on the cooperation of police chiets. 
We will provide up-to-date infor- 
mation constantly, and serve the 
local organizations in an advisory 
capacity whenever we are called 
upon. 

We find that good engineering 
often tempts the speeder, and we 
know that enforcement cannot reach 
every violator. Education must do 
the rest of the job. This vast public 
education campaign will make our 
task much easier. 

Gregory Hathaway, General Chairman, 


State and Provincial Section, International 
Association of Chiefs of Police ig 
at ees 
“As the traffic problem grows in 
scope and intensity, it calls for a 
corresponding growth of adminis- 
trative resources and resourceful- 
ness. We see need for improved 
driver education, for better traffic 
ordinances, for sharpened awareness 
on the part of the public of the 
significance of traffic accidents, for 
intelligent public support of more 
stringent traffic court procedures, 
and for a general exertion of pres- 
sure through wise enforcement. 
This is a problem requiring a many- 
faceted approach — flexible, yet de- 
termined, We are pleased to join in 
Backing this Attack,” 
Russell E. McClure, President, 
International City Managers Association 


ae 

The American Bar Assoviation, 
through its traffic court program, 
will cooperate wholeheartedly and 
urge all its members to support the 
Back the Attack on Traffic Acci- 
dents program. We will encourage 
trafic court judges and prosecutors 
to give increasing attention to all 
cases; to give fair and impartial 
consideration to each case and to 
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impose adequate and corrective pen- 
alties based on a careful evaluation 
of the seriousness of each offense. 

Broad support for accident pre- 
vention by many public groups will 
do much to make continuous action 
more effective. 


David F. Maxwell, President, 
American Bar Association 


agus 
“Traffic safety is an issue of real 
concern for every reasoning mem- 
ber of our population. Officials re- 
sponsible need lively support from 
the public to get the necessary re- 
forms into action. In addition, each 
of us, as a driver or a pedestrian, 
can contribute materially by setting 
a safe example when behind the 
wheel or on foot. The Institute of 
Traffic Engineers recognizes and 
readily accepts its responsibilities 
for safer streets and highways, and 
urges its members to join with 
other highway officials in full sup- 
port of the Back the Attack on 
Traffic Accidents program. 
Charles W. Prisk, President, 
Institute of Traffic Engineers 

rs ONS 
RESOLVED: 
“Since the December Holiday Haz- 
ards emphasis program will sup- 
plant past Safe-Driving Day pro- 
grams and since the December pro- 
gram will launch a year-long Back 
the Attack on Traffic Accidents pro- 
gram to gain public support for 
stepped-up official programs, the 
24th Annual Conference of the 
American Association of Motor Ve- 
hicle Administrators wishes to go 
on record in support of the Back 
the Attack program and pledge its 
members to do everything possible 
to implement action within their 
respective jurisdictions.” 
American Association of Motor 

Vehicle Administrators 

ligt 
“Public works officials will enthusi- 
astically support the Back the At- 
tack on Traffic Accidents program 
and will do all they can to: Keep 
trafic signs, signals and markings 
in good condition; give motorists 
adequate warning on approaches to 
street maintenance work; and give 
high priority to the correction of 
physical defects in our highway and 
street systems.” 
Donald F. Herrick, Executive Director, 
American Public Works Association 
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“We sincerely believe that Kiwanis 
International, with its over 4,200 
local clubs, can serve as an effective 
promotion arm for the Back the 
Attack on Traffic Accidents pro- 
gram. Kiwanis International will 
alert all of its local clubs for par- 
ticipation in promotion of this pro- 
gram. 
Reed C. Culp, President, 
Kiwanis International 

piidiee 
“The General Federation of Wom- 
en’s Clubs, rae 15,600 member 
clubs in the U. has an intense 
interest in ae down the toll of 
traffic fatalities. We will support 
with heart and hand your campaign 
to step up the traffic accident pre- 
vention program in 1957.” 
Mrs. R. I. C. Prout, President, 
General Federation of Women’s Clubs 

ees 
“We will give every possible sup- 
port to the Back the Attack on 
Traffic Accidents program and will 
urge our local organizations to co- 
operate with all other local groups 
interested in improving traffic safe- 
ty.” 
Charles B. Shuman, President, 
American Farm Bureau Federation 

ere: 
“The Boy Scouts of America heart- 
ily endorses the Back the Attack 
on Traffic Accidents program and 
pledges the active support of our 
more than four million members. 
Scout units throughout America 
will be encouraged to participate.” 


Arthur A. Schuck, Chief Scout Executive, 
Boy Scouts of America 


“The Back the Attack on Traffic 
Accidents program to step-up traffic 
accident prevention will provide the 
more than 6,000 members of the 
American Society of Safety Engi- 
neers an opportunity to take a more 
important part in the field of traffic 
safety. We are urging all members 
of ASSE chapters to make traffic 
accident prevention an important 
part of their personal professional 
contributions to their community 
and to make traffic accident preven- 
tion an important project in their 
total chapter contribution to their 
communities.” 
Edward B. Landry, President, 
American Society of Safety Engineers 
otone 
“On behalf of the National Associa- 
tion of Manufacturers, we com- 
mend the Back the Attack on Traf- 
fic Accidents program which will be 
launched in December and con- 
tinue for a year. We will do all 
we can to carry information on this 
program to our more than 21,000 
member companies and urge their 
cooperation in driving this message 
of safety home to every man, woman 
and child.” 
Kenneth R. Miller, Managing Director, 
National Association of Manufacturers 
SBE ed 
“We will vigorously support the 
Holiday Hazards emphasis as well 
as the year-long Back the Attack 
program through the work of State 
and local volunteer 4-H leaders.” 
G. L. Noble, Director 


National Committee on Boys and Girls 
Club Work 


(More Statements on Page 39) 
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HERE’S HOW TO DO IT! 





VERYONE is in favor of re- 
ducing traffic accidents, but 
few know how to go about it. 


Anyone who has seen all the ear- 
nest suggestions in a traffic official's 
morning mail knows the concern of 
the average citizen over traffic prob- 
lems. 


Here is a chance to help a num- 
ber of your active townsfolk work 
off their excess energy. Someone 
must accept primary responsibility 
for seeing that the Back the Attack 
program is carried out, and his big- 
gest joo is to find “eager-beavers” 
to do the spade work. 


Let others do most of the work 


The leader's activities should be 
limited to management service —no 
poster-tacking, no leaflet mailing, 
just straight supervision. A real di- 
rector enlists as many helpers as 
possible — folks with oodles of ex- 
cess energy. Get everyone into the 
act. Make sure the work load is 
shared. Plan the program in detail, 
step by step, but keep the plan 
flexible. 


Let’s start with the general chair- 
man for the Back the Attack on 
Traffic Accidents program. He or 
she needs helpers —half a dozen 
from the sponsoring organization 
(usually a civic group or service 
club) and one or more from the 
engineering office, police, schools, 
newspapers, radio or TV station, 
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business organizations, and from 
civic or service groups (other than 
the sponsoring organization) . 

These people will man the sub- 
committees, and follow through on 
all Back the Attack planning. 

Their first job will be to set defi- 
nite goals and decide how to reach 
them. The planning group must 
select the activities and projects 
they will undertake, and concen- 
trate their attention on these lim- 
ited objectives. A suggested calen- 
dar for this committee’s work ap- 
pears on page 12. 


Add Punch 


Sample newspaper releases are 
shown in this special edition of 
PusLic SAFETy. These should be 
given as much local flavor as you 
can manage. You can get some local 
Statistics or a recent case history at 
the same time you obtain permis- 
sion from your police or traffic offi- 
cials to use their names in the 
releases, : 

Get an action photo of the spokes- 
man whose name you are using in 
your newspaper stories, and more 
people will read and remember 
what he has to say. A good action 
picture of the or chief would be 
one showing him with patrolmen 
demonstrating new equipment as it 
is used in speed detection devices 
or intoxication tests — with a suit- 
able poster in the background. 


Print a series of quotations from 
prominent citizens such as the chief 
of police, safety organization ofh- 
cials, clergymen, teachers, or service 
club presidents. Teenage leaders — 
athletes or scholarship winners — 
can win readership for traffic safety 
stories, too. Use pictures — profes- 
sional, glossy print photos. Don’t 
use a Boy Scout camera for a pro- 
fessional job. Lead into the cam- 
paign with “teasers” (see page 37) . 


Radio 


Interview truck drivers who have 
long substantiated safe driving rec- 
ords. Ask them about the need for 
proper rest, and how they avoid be- 
ing temporarily blinded by oncom- 
ing lights. 

Use the same well-known local 
people you quote in the newspaper 
stories in ‘making recorded radio 


interviews. If you cannot arrange 
recorded interviews, furnish the 
Stations spot announcements quot- 
ing community leaders. 


Interviews with traffic officials 
can be used to urge alternate routes 
to shopping areas, and the best 
times of day to avoid the crowds. 


Television 


Interview the “big names” on 
traffic safety in front of the TV 
cameras. Ask street or highway offi- 
cials to explain their spot maps of 
traffic accident locations. 

Ask the chief of police to explain 
how he emphasizes enforcement at 
high accident locations. 

Include any visiting celebrity 
who might be in town in your TV 
schedule. 


Have a “spelldown” safety quiz 
among persons selected from several 
civic clubs. 


What Public Officials Can Do 


City and county administrators 


Announce that your goal for De- 
cember is to cut the usual number 
of accidents by an agreed percent- 
age. Describe any stepped-up action. 
If you can take advantage of a spirit 
of rivalry with a neighboring juris- 
diction, issue a challenge that your 
city can and will reduce traffic acci- 
dents more percentage points than 
your rival, The penalty —if you 
lose, you must don working togs 
and repaint the crosswalks of the 
intersection nearest the other fel- 
low’s office. No matter whether you 
paint his crosswalks, or he paints 
yours, it will make good newspaper 
copy, maybe even TV. 


School officials 


Essay and poster contests can al- 
ways tie in with school work. In 
a — contest, it’s just as well to 
rule out the trite “Grim Reaper” 
theme at the beginning and give 
freer rein to the contestant’s imagi- 
nations. Essay subjects should deal 
with the four leading causes of De- 
cember traffic deaths: speed, drink- 


ing, darkness, and pedestrian errors. 


_Plan the judging somewhat ahead 


of the Christmas vacation so the 
winning entries can be publicized 
about December 22 or 23. 
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Police chiefs 


Announce details of stepped up 
enforcement. Distribute copies of 
booklets, folders, or leaflets to pedes- 
trians and drivers, with special mes- 
sages to pedestrians crossing against 
lights or in mid-block. 

A civic organization can furnish 
the manpower—or quite as likely— 
womanpower, to do the job. Per- 
haps vacationing students can be 
recruited for the distribution job. 
Whoever does it, can point out 
cheerfully that the law favors the 
pedestrian when he crosses at 
marked crossings and with the light 
Traffic judges 

If it is possible, hold court in a 
centrally located public place on 
December 1. This will be on a 
Saturday, when it is more conveni- 
ent for most people to come in, and 
will make it possible for a great 
many citizens to visit the court. 
Issue leaflet reminders to defend- 
ants and visitors. 

Toll collectors 

Be sure Back the Attack posters 
are in piain sight where people stop 
to pay tolls. Remind drivers that 
December is a dangerous month for 
driving, point out an especially haz- 
ardous intersection ahead, or cau- 
tion that bad weather and darkness 
make it difficult to see danger. 
Street and Highway Officials 

Reproduce spot maps of traffic 
accident locations for display be- 
side Back the Attack on Traffic Ac- 
cidents window streamers or posters. 


The Clergy 

Organize a Traffic Safety Sunday. 
Cooperating heads of congregations 
can observe the theme of the day 
through sermons, bulletin an- 
nouncements, church papers, and 
broadcasts. Stress that “Every Life 
is Sacred.” Urge application of the 
Golden Rule in walking and 
driving. 
Businesses 

Provide all retail clerks with 
Back the Attack on Traffic Acct- 
dents arm bands. Display Back the 
Attack leaflets near cash registers 
where customers will pick them up. 
Put Back the Attack leaflets in all 
pay envelopes. 

Tag parked cars in shopping 
centers. 
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Old Man Weather is setting the stage for a grim winter traffic toll. Only prompt action 
on the spot — locally — where the accidents occur can change the record of death and 
destruction on America’s streets and highways. 


Delivery boys or handbill distrib- 
utors can tag doors of houses on 
their routes. 

Display Back the Attack window 


streamers, posters, and counter-or- 
window cards. 


bars — post drunk driver posters 
on the bar mirrors. 


restaurants—put gummed stickers 
carrying the Back the Attack on 
Traffic Accidents message on menus. 
Reproduce the daily menu on the 


back of small Back the Attack 


posters. 

automotive service —emphasize 
safety maintenance items in selling 
service. Use posters and streamers; 
have employees wear buttons and 
arm bands. 

telephone company—repeat Back 
the Attack on Traffic Accidents with 
the weather report and time signal. 


Display auto bumper strips on all 
company vehicles. 


supermarkets — make your adver- 
tising do double duty for the Back 
the Attack on Traffic Accidents pro- 
gram. Advise customers to make 
winter trips count by planned mar- 
keting. People usually consume 
more when they buy larger quanti- 
ties. Ask customers to Back the 
Attack by driving and walking care- 
fully. Put hang-on tags on bottled 
items — offer a special price with a 
free safety message “bonus.” Post 
window streamers. Issue buttons 
and arm bands to checkers and 
stock clerks. 


home delivery concerns — use 
hang-on tags on bottles, garment 
hangers, etc. Put bumper strips on 
delivery vehicles. Have route men 

wear arm bands or buttons. 
(To page 36) 
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TIMETABLE 





By October 10 

I. Set up Back the Attack community-wide commit- 
tee. This committee should include a general 
chairman and representatives from the following 
groups: sponsoring organization, community en- 
gineering officials, schools, newspapers, radio and 
I'V stations, business organizations, adult organi- 
zations other than the sponsoring group, and 
youth groups. The committee should coordinate 
the Back the Attack program, provide chairmen 
for all sub-committees, and plan the program, 


By October 15 

Il. Hold planning meeting. Set definite goals and 
select activities and projects you will undertake. 

Ill. Appoint the following sub-committees: 

\. Materials Committee — responsible for order 
ing and distributing all materials such as post- 
ers, leaflets, stickers and bumper strips; 
Meetings Committee — responsible for expe- 
diting arrangements for club and group pro- 
grams, furnishing speakers, demonstration 
materials, literature, etc.; 

Publicity Committee — responsible for all con- 
tacts with newspapers and other community 
publications; 

Radio and TV Committee — responsible for 
all contacts with radio and TV stations; 
Special Projects Committee — responsible for 
publicity activities that do not fall under one 
of the foregoing categories; 

F. Reporting Committee —responsible for prepar- 
ing a report of trafhe safety activities. 


By October 25 

IV. Materials Committee should have been notified 
of requirements, and materials orders should be 
placed. Materials produced locally probably will 
take two to four weeks. Materials from the Na- 
tional Safety Council should be ordered as early 
as possible — at the latest, before November 1. 


November 
V. Make all advance preparations. 

A. Materials Committee — Schedule locations and 
posting dates for posters, window cards, and 
streamers. Decide on quantities and plan dis- 
tribution of bumper, dash, and correspondence 
stickers, home delivery tags, and all materials 
for meetings, mailings, “take one” boxes, street 
corner handouts, door-to-door canvassing, etc. 
Publicity Committee — Prepare all copy to be 
released in December and make arrangements 
with editors for special features. Start teaser 
campaign November 21. 

Radio and TV Committee — Supply materials 
to stations and arrange for all personal ap- 
pearances. 

. Special Projects Committee — Complete all 
planning. 
Meetings Committee—Complete arrangements 
for Back the Attack publicity at December 
meetings of every local group. Organize a 
speaker's flying squad. 


December 
VI. The campaign in action. 
A. First half of month. 
1. Newspaper schedule (see sample news re- 
leases page 13). 
December | —Mayor Announces Back the 

Attack. 

—Representative of sponsoring 
agency. 

-Representative of woman's 

group. 

-Chief of police. 

Trafhe court judge. 

Story comparing local traffic 

accident experience for first 

week of December 1956 with 
that of first week of Decem- 

ber 1955. 

December 12—Representative of council of 
service clubs. 

December !5—Local clergyman. 

Radio Schedule 

Interview programs featuring local person- 

alities (see sample scripts page 15) : 

December | —Mayor asks public support. 

December 2 —Representative of sponsoring 
organization announces Back 
the Attack. 

December 5 —Representative of woman's 
club and representative of 
council of service clubs. 

December 8 —Local clergyman. 

December 9 —Traffic court judge. 

December 12—Representative of medical as- 
sociation and chief of police. 

. The projects of all committees should be 
in action and the reporting committee 
should be gathering data for a comprehen- 
sive report on the program. 


December 
December 


December 
December 
December 


Last half of month. 

1. Keep newspapers, radio stations and TV 
stations supplied with stories on the prog- 
ress of your campaign. Continue all com- 
mittee activities. 

The national wire services issue a round-up 
story on Christmas holiday traffic accidents. 
Help your newspapers get the greatest local 
benefit from this story by tieing in the local 
Christmas trafic accident experience with 
the national picture. Use the local figures 
as a basis for “safe and sane New Year” 
publicity. 

In the last week of the program release a 
resumé of your community’s traffic accident 
record for the year, showing how preventive 
steps measured up to the Inventory of Traf- 
fic Safety Activities recommendations and 
indicating what further steps are needed. 
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THE PRESS 





EWSPAPERS throughout the nation have long 

been the seige guns of the war on traffic death. 

In this most critical year in traffic history, they will 

continue to play a vital role in any successful traffic 
accident prevention program. 

The National Safety Council is supplying sample 


Sample Editorial 


news releases and editorials to spark local programs but 
the big job is a local one. Follow the format and the 
instructions. Double-space and leave ample margins 
and space atop each sheet. Write the Council for 
material if and when needed to make your local Back 
the Attack program click. 


BACK THE ATTACK ON TRAFFIC ACCIDENTS! 


The fight is on! Alarmed 7 the rising traffic toll, 
the city oe aie a. aw 
and the state of —_ _ have launched 
a full scale attack on traffic accidents. 

RE _ Governor 

(date) 
issued a proclamation calling on every citizen, safety 
organization, and law enforcement agency in the state 
to unite in stamping out traffic accidents. Watchword 
of the campaign will be the slogan: Back the Attack 
on Traffic Accidents! 

pelt a 4 _ promptly pledged 

haehaiomeas . 's support to the governor's 
(city or community) 


campaign, and on ___ Chief of Police 


announced that the 
police department was 


(city or community) 
stepping up its enforcement activities to put teeth into 
the program. 

The all-out offensive is ready to roll. But its suc- 
cess or failure will be determined by YOU — the 
ie eh walker or driver. The 


(city or community) 





_ has declared all-out war 


(city or community) 
on traffic accidents, but our declaration will be a 
futile gesture unless every citizen backs up this declara- 
tion with positive action.” 
In these words Mayor _ today 
(name) 
laid the responsibility for success of the Back the 
Attack on Traffic Accidents program squarely at the 
door of the individua! citizen. 
The program, which was launched locally by the 
mayor's proclamation, is a nation- 








(date) 
wide effort by the National Safety Council to stem 
the rising traffic accident toll. It calls for complete 
mobilization of law enforcement agencies, safety or- 


best enforcement program in the world can’t stop 
trafic accidents if it is not backed up by the man in 
the street. 

So, choose your side. You can’t be neutral in this 
war on trafhc accidents. Either you stand foursquare 
with the forces fighting the enemy . or you're in 
the enemy camp. There’s no middle ground. 


You make your choice each time you walk down 
the street . . . each time you drive your car. 


The driver who disregards trafic laws . . . who 
drives after drinking or when fatigued . . . who drives 
a mechanically unsafe car .. . who travels at a speed 
too fast for conditions . is a saboteur. So is the 
walker who crosses streets in mid-block or against the 
lights . . . who daydreams while he walks . . . who 
takes foolish chances in traffic. 

Of such careless acts traffic accidents are made. 
Remove them and the traffic accident juggernaut 
collapses. 


Sounds simple? It is simple. And it’s up to you. 
Enough YOU’s practicing safe walking and driving 
rules could solve the trafic accident problem. 

Declare yourself! Are you for safety or slaughter?’ 


ganizations, and the entire citizenry, starting ‘n 
December. 
“More than 38,000 persons were killed in the 
nation in. trafhe accidents last year,’ " Mayor 
__. said. “And there is strong indication 
that this year’s toll will set an all-time record. 


He said the police de- 





(city or community) 
partment has swung into action with a stepped up 
enforcement program. Traffic court judges will also 
deal sternly with violators. 

“But I hope there will be little need of these 
enforcement measures,” Mayor 
said. “I believe every citizen will contribute his share 
to the attack on traffic accidents by rigidly complyi ng 
with traffic laws and regulations.” (To page 38) 





@ Further material on this subject can be found on pg. 38 
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FREE CARTOON MATS 











Marra 


walk at night, and that “t coulda made it if I'd run— 
‘as all he could find.” but the sign said walk!”’ 


NATIONAL SAFETY COUNCIL 














NATIONAL SAFETY COUNCIL 











The “Back the Attack” campaign has a REALLY opened “So you want one for the road! | can’t 
serious purpose, of course, but there’s no : think of a better place for it.’ 

reason you can’t entertain while you try 
to educate. Here’s a sugar-coated safety 
pill in the form of four cartoons on year- 
end hazards. Free mats are available in 
one-column newspaper size (1% inches 
wide). Write to: 














NATIONAL SAFETY COUNCIL NATIONAL SAFETY COUNCIL 





Paul Jones 

Director of Public Information 
National Safety Council 

425 North Michigan Ave. 
Chicago 11, Ill. 


Ask for “Back the Attack Cartoon Mats” 
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RADIO and TV BROADCASTING 





HEN the local radio and television station lines 

up to Back the Attack on traffic accidents, the 
biggest potential headache of the local safety organiza- 
tion is to supply them with spot announcements, radio 
scripts, jingles, TV slides and safetygrams. 


Radio Spot Announcements 


(TO BE USED DURING DECEMBER, 1956) 
—:20— 

Deadly December will add the grim finishing 

touches to the staggering 1956 traffic death 

toll. This rising toll should make any sensible 


Anncr: 


Radio Scripts 


PROGRAM: “A NEW KIND OF 


So the National Safety Council supplies sample 
materials to guide the local program, key it to the 
national program to make it more effective. If you 
need more materials, write Back the Attack, National 


Safety Council, 425 N. Michigan Ave., Chicago 1}. 


individual stop and think. Most traffic accidents are 
needless and can be prevented. That’s why the Na- 
tional Safety Council urges you to walk and drive 
more carefully, and, in addition, support your local 
safety organizations. 


GUEST: 


WAR” 
OUTLET: 
TIME: APPROXIMATELY FIVE 
MINUTES 
PARTICIPANTS: STATION 
PERSONALITY AS AN- 
NOUNCER 
LOCAL MAYOR 


sounp: AUTO CRASH—OUT. 
ANNCR: (IN SOMBER VOICE) 
Three dead, two injured. 

sounp: ANOTHER CRASH AND 
OUT. 

ANNCR: (IN SOMBER VOICE) 
One dead, five injured. 

sounD: MARCHING FEET THEN 


fought on our streets and highways. 
The enemy is automobile accidents. 
Our purpose is to wipe out traffic 
crashes that have been killing close 
to 41,000 Americans a year. Today 
we have the mayor of our city 
(town) who will bring us news of 
this war on the local front. May I 
present Mayor 
(name) 

Thank you. This is indeed 
a war and we're all in the 
front lines. Traffic fatali- 
ties are expected to exceed 41,000 
for the first time this year, the 
National Safety Council tells us, 
and it is a situation of grave con- 
cern. 


GUEST: 


It means the launching of 
an all-out attack on the 
causes and conditions that 
are responsible for this senseless 
slaughter. It will mean increased 
enforcement, stricter control of 
driver licensing, more forceful treat- 
men of traffic violators and a hard- 
hitting educational campaign to en- 
list the support of the public to 
back this program.* 

* Revise this section to fit local 

conditions. 
ANNCR: ‘That sounds like a mighty 
big job to me, Mayor. 

GuEsT: It is a big job but it must 
be done. Most of us have been 


FADE BG. 
ANNCR: Yes, we're in a war again. in 
But this is a different kind 


of war. One that is being honor? 


TV Siides 





DON’T KILL 
YOUR HOLIDAY 


\ 


BY ACCIDENT! o 


marvomad Sastry ee 
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Slides may be requested by writing: Paul Jones, director, Public Information, National Safety Council, 425 N. Michigan Ave., Chicago 11, Ill. 
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ANNCR: What does that mean to us 


(name of city) 


apathetic about traffic accidents 
long enough. Now’s the time for 
your action and this month is a good 
time to begin to drive, walk and 
think safely. (To Page 39) 


a special 35mm television slide is being made 
available to all TV stations which desire to lend 
their active support to the Back the Attack on Traffic 
Accidents campaign. Twa live 20 second announce- 
ments supplied with each slide. 

ANNOUNCER: Do it yourself! Be your own 
Santa Claus! Give yourself a Merry Christmas and 
a Happy New Year, free from worry, suffering, and 
tragedy. The National Safety Council says: Be extra 
careful with your winter driving and Back the Attack 
on Traffic Accidents. 

ANNOUNCER: No jingle bells for these two! 
Instead, it’s Christmas greetings from the garage repair- 
man, and an unhappy New Year in the hospital. Win- 
ter driving is extra hazardous. The National Safety 
Council suggests twice the caution and half the speed. 
Back the Attack on Traffic Accidents! 





BIGGER WAR-BIGGER WEAPONS 





OU don’t fight a war with small 

arms alone—and you don’t 
fight the traffic accident menace 
effectively with small-bore weapons, 
It’s going to take big, big doing ic 
beat this enemy. This Back the 
Attack kit gives you the bigger 
weapons. 

And the enemy is getting strong- 
er; the traffic death toll is mounting 
toward a possible all-time high, and 
during last year’s Christmas holiday 
season traffic fatalities reached a rec- 
ord high. So the need is urgent; 
the problem can’t wait. 


So now is the time to organize 
the biggest attack on traffic acci- 
dents. Make it a three-pronged at- 
tack: tougher enforcement; sharper 
engineering; more effective educa- 
tion, in school and out. Go after 
what causes crashes with the most 
powerful weapons you can get. 


Officials and professional traffic 
people will be the leaders of this 
new, harder-hitting army—fulfilling 
specialized and vital roles. But their 


actions, whether involving a police 
crackdown on violators or the con- 
struct.on of a new superhighway, 
are only a part of the campaign. 
Such efforts cannot be very effective 
without che understanding and co- 
operation of the individual driver 
and walker. 


This guide has the tools you need 
to reach these individuals — plan- 
ning aids to help you form your 
line of attack and materials to help 
you keep it going by publicity in 
various media. Let them hear about 
it; let them read of it; let them see 
it. 

Remember what President Eisen- 
hower said before the White House 
Conference on Highway Safety: “In 
a democracy, public opinion is 
everything. So if we can mobilize 
sufhicient public opinion, this prob- 
lem, like all of those to which free 
men fall heir, can be solved.” 

Make your opening salvo for De- 
cember really count. 


Take a careful look at the Plan- 


ning Guide and suggested Time- 
table (pp. 10 to 12). They cover a 
lot of territory, and show there’s a 
lot of work to be done. This is a 
full-scale war and there's a job in 
it for everyone. You can't afford to 
overlook any source of supply — of 
manpower, of materials or of ideas. 
Aim at organizing the biggest joint 
operation your community has ever 
tackled; the problem requires just 
that. 


As a guide to possible resources, 
study page 34 for a participation 
check list. How many of the groups 
iisted are found in your commfuni- 
ty? How can you best reach them 
to enlist their interest and active 
assistance? 

Go through the center section of 
this magazine and sclect the pro- 
motional tools which will help 
equip the strongest army of volun- 
teers in your particular community. 
They will help you get the biggest 
commitment of individuals and 
business concerns and the biggest 
possible contribution from civic 
and service clubs. 

Your goal is to wake up Mr. and 
Mrs, Citizen to the grim facts of 
the traffic accident situation and to 
the fact that this war is their war. 
The lives lost may be theirs! 


You don’t have to get the people 
together to hear your message; _ 
it across to them wherever you find 
them; relate it to their own lives 
and everyday activities. This is a 
case of hitting them where they are; 
where they work and where they 
relax; where they shop and where 
they study; where they meet and 
where they worship; where they 
drive and where they walk. 

You can’t afford to wait for some- 
one else to come to you. Go to your 
safety council, your police depart- 
ment or your officials and volunteer 
your services in the war on trafhc 
accidents, There’s an important job 
for You. 

Get the jump on making 1957 a 
safer year on our streets and high- 
ways — make December a life-saving 
month. 


You can help — Back the Attack 
on Traffic Accidents. This is your 
war, too. 
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0 
TRAFFIC ACCIDENTS 


BACK THE ATTACK 


these 


traffic safety 


LEAFLETS 


will help open drivers and 
pedestrians eyes to safety! 


As any salesman, publicity man or advertising man will 
attest, sales literature is the backbone of any sales cam- 
paign, whether to sell a product, a person, or an idea. 
These leaflets are sales literature . . . they sell traffic 
safety! Ranging from clever, appealing cartoons; to 
serious, effective messages on the importance of being 
a safe driver or pedestrian, they hammer home the ideas 
that can help prevent traffic accidents! 


Business firms, civic organizations, government agencies, 
retail stores, filling stations all can effectively aid the 
Back the Attack campaign by making traffic safety leaflets 
available to employees, customers and the general public. 
Enclosed in pay envelopes and business correspondence, 
displayed in literature racks, distributed at public places 
these traffic safety ‘salesmen’ will open eyes—and minds 
—to the need for safety sense behind a steering wheel 
or when walking the streets. 


The key leaflet in the collection is BACK THE ATTACK 
—a stirring appeal for everyone to cooperate in this vast, 
national effort to stem the rising traffic accident toll. 
Leaflets are all 4 pages, 3!/,"x6" in size. Priced as 
follows: 


BACK THE ATTACK (sold in packets of 1000) 
1 10 100 


to to to 
9 99 999 


Packets, each $6.00 $5.10 $4.45 
TRIAL IN ERROR, NOW'S THE TIME TO SAY: NO!, 
SLOW DOWN AT SUNDOWN, SPEED KILLS 
! 10 100 1000 


to to to to 
9 99 999 4999 
leaflets, each $ .05 .02 017 O15 


SMART HEADWORK FOR LIFESAVING FOOTWORK 
—an appealing, cartoon-filled, quiz game booklet that 
stirs up thoughts on pedestrian safety. 16 pages, 5!/," x 
7\/_". 

I fo 100 1000 5000  —- 10,000 


to to to to to to 
9 99 999 4999 9999 19,999 


each, $ .18 .0F .06 .04 .035 .032 


YOU ARE AN S.P.—A humorous listing of types of pe- 
destrians, designed to ‘needle’ the reader into an exam- 
ination of his own pedestrian habits. 4 pages, 4" x9". 

I 10 100 1000 5000 10,000 


to to to to to to 
9 99 999 4999 9999 19,999 


$ .07 05 -025 02 018 018 





for cars, trucks, busses, taxicabs . . . 





eye catching 


BUMPER 
STRIPS 


Printed in dramatic colors that compel attention, bumper strips 
are an effective way of carrying the Back the Attack message 
before drivers at the best of all times . . . when they are behind 
the wheel! Displayed on car and truck bumpers, and on the 
backs and sides of busses, each strip Will be seen by hundreds 
of drivers and pedestrians every day—reminding them of their 
duty to observe traffic safety rules. 


Firms with fleets of trucks, busses or taxicabs can support the 
Back the Attack movement — and capitalize on the obvious 
public relations value—by affixing bumper strips to all of their 
venicles. And these messages have added strength when dis- 
played on police motorcycles and squad cars. 


Back the Attack bumper strips are printed on heavy pape 
with pressure sensitive adhesive backing—they can be applie 
easily and instantly, just by being pressed into place. Truc 
and bus strips are 5" x 19" in size; strips for automobiles ar 
4"x 121". 


Dashboard Stickers 

These 1!/," high by 4" long miniatures of the Back the Atta 
bumper strips can be affixed to the dashboard of any vehic 
to remind the driver of his responsibility in the nationwic 
effort to stem the traffic accident toll. They are printed in tt 
same eye-catching colors as the bumper strips, and have tt 
easy-to-apply pressure sensitive adhesive backing. 


Truck and bus strips: packets of 10, $1.95 per packet; packets of 100, $8.50; packets of 1000, $75.00 
Passenger car strips: packets of 100, $7.50 per packet; packets of 1000, $65.00 per packet 
Dashboard stickers: packets of (00, $2.25 per packet; packets of 1000, $15.50 per packet 
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Arm Bands 


hese arm bands will call attention to themselves wherever 

ey're seen. Ideal for traffic policemen, school patrol boys, 
rossing guards, and members of civic organizations working 
in local Back the Attack programs. They are of obvious value 
yhen worn by route drivers, and others meeting the public 
Daily . . . as well as attendants at service stations, parking lots 
nd other places frequented by many motorists daily. 4" 
Fquares of special, heavy stock, with elastic band. 


; ackets of 10, $1.50 per packet 
Dackets of 100, $9.75 per packet 


fang-on Tags 


nese Back the Attack messengers can't be over-looked! De- 
gned to fit most any bottle, as well as car door handles, 
ouse door knobs. For dairy companies this is a wonderful way 
> Back the Attack—put compelling attention tags on all milk 
ottles. Other distributors of bottled products can show cus- 
»mers their public-mindedness by tagging all bottles. Anyone 
pening a bottle with one of these bright tags on it, will read 
nd remember what they see! Tags are 3" x 5!/,", with 21/4," 
diameter cut-out. 


jveilable in packets of 1000: 
I 10 100 


to to to 
| 9 99 more 


ckets, each $5.50 $4.95 $4.45 


suttons 


B addition to publicizing the Back the Attack movement, these 
ight buttons create a feeling of goodwill toward the wearer 
1d the organization he represents, for its spirit of public 
rvice. Especially useful in both these ways when worn by 
‘ivers who daily meet the public—bus and taxi drivers, milk 
id laundry truck drivers, driver training teachers and all others. 
nttons are |!/," in diameter. 


uantities of 100 250 500 
‘ice per 100...$24.20 $12.20 $8.60 
| 1000 2500 5000 10,000 
rice per 1000....$66.00 $56.00 $50.00 $46.00 





summed Stickers 


wt business firms, these gummed stickers affixed to your 
rrespondence, notices, advertising literature show customers 
d prospects that you are supporting the national effort to 
duce traffic accidents. Laundries, department stores, grocers 
n affix them to parcels—their messages leap right out from 
y plain white or neutral surface. An extremely effective and 

cost way of publicizing the Back the Attack movement. 
4" ‘ 4" 


vailable in books, 400 stamps in a book. 
Ito? 10 or more 
boks, each $2.95 $2.50 
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POSTERS 


‘his special series of posters enables any firm or organization 
0 cash in on the three basic rules for good advertising—time- 
iness, repetition and continuity. At any place where people 
»ass or gather these posters will hurl their traffic safety mes- 
ages before thousands of pairs of eyes each day. On factory 


(OTE . . . the first poster (Back the Attack) shown on the 
pposite page is available in both 'C’ and ‘A’ sizes. The next 
ix posters shown are available in 'C’ size only, with the excep- 


Window Display Materials 


Sammy Safety Literature Display 


Made of sturdy cardboard, standing 18" x 23", 
and printed in full color, this display features 
the National Safety Council's official emblem, 
"Sammy Safety’. It's hard to miss this appeal- 
ingly colorful little figure as it points to a sheaf 
| of traffic safety leaflets contained in the metal 
rack against the ‘wooden fence’ background. 
| This display is ideal as a background for posters 
§ too — Sammy's pointing hand carries your eye 
| right to the poster which assumes added vivid- 
ness against the neutral wood-grain background. 
Literature rack contains approximately 150 4 
age, 3''x 6" leaflets. Only ‘A’ posters may 
a used. Displays available in kits only, 2 dis- 
| plays to a kit. 


! 10 
to to 
9 99 


: ES $5.25 4.25 
metal racks, each 40 


Window Streamers 


Same design as Bumper Strips illustrated om page 18, but 
printed on paper without pressure sensitive adhesive backing. 
5” x 19". 

packets of 10, $1.25 per packet; packets of 100, $5.75 per packet; packets 
of 1000, $45.00 per packet 


oa 


ne m7 


walls, in store windows, at service stations, depots; everywhere 
and anywhere that drivers and pedestrians may see them, 
these strikingly presented reminders for safe driving and safe 
walking will do more than their share toward putting safety 
thoughts in the public mind. 


10 100 

to to 

9 «999 
'C' size posters (25" x 38") each . .23 19 ‘ pve a 
‘B’ size posters {17 x 23") each . 15 138 “tear 
‘A’ size posters (8'/2"x I1'/") quantities) 

each .12 .07 05 .04 

tion of no. T-0910-C, which is also an ‘A’ poster. The last two 
posters are 'B’ posters only. 


Counter Display Cards 


Same design as Back the Attack poster shown on opposite 
page, but printed on heavy card stock with easel. Overall size 
8!/,"" x 12!/," permits imprint of your store, company or organi- 
zation's name. 

packets of 10, $2.50 per packet 

packets of 100, $13.95 per packet 
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National Directory of Safety Films 


Contains descriptions, sources, basis of availability of more than] 
1200 motion pictures and slidefilms on safety subjects. Of this] 
total, over 300 are devoted to traffic safety and safe driving for | 
both professional and non-professional drivers. This is a guide to! 
training films for truck, bus and taxicab companies . . . and a 
guide to films that will reveal to every passenger car driver his ] 
or her part in the national effort to reduce traffic accidents. The 
National Directory of Safety Films is priced at $1.00 per copy. | 


Winter Driving Facts Booklets 


In cold weather months, traffic accidents show a sharp rise in 
frequency and fatality. These booklets, prepared by the Council | 
Committee on Winter Driving Hazards, are packed with the facts’ 
and information that can serve as a driver's strongest shield against | 
winter's deadly tricks. They summarize the findings of intensive | 
tests on vehicles, tires and automotive equipment in actual 4) 

7 

| 


ditions of ice, sleet, and snow. 


It’s Up to You 

Written expressly for professional drivers of straight trucks and 
tractor-trailer combinations, this booklet offers fact-backed tips 
on winter driving techniques. 28 pages, 3!/2" x9" 


It’s Your Responsibility 
Directed at the average passenger car driver. Provides information 
on things to do before the cold sets in, and on starting, stopping, 
and keeping on the go in wintertime conditions. 16 pages, 37/") 
a 87". 
Quit Your Skiddin’ 
Full color cartoons and brief text make this presentation of wintet) 
driving facts for passenger car drivers easy to read and under! 
stand. 16 pages, 334" x 854". 

10 100 1000 5000 10,00C 


to to to to or 
99 999 4999 9999 more 


It's Up to You—each ‘ AS .09 .08 .075 .072 
It's Your Responsibility—each i 10 .06 05 .045 .042 
Quit Your Skiddin'—each ; 2 078 .069  .067 .065 


Traffic Safety Film Trailers 


These one-minute long, dramatic, visual appeals for safe drivin 
can be used on television, in theatres, and at group meeting 
following regular film showings. Available in 16mm and 35mm 
with sound, these films compare in dramatic quality and excellenc 
of production with the finest of film presentations. In WINTER’ 
DEADLY TRICKS and SNOW BUSINESS the viewer is showr 
the need for safe winter driving techniques and precautions. | 
CHRISTMAS DAZE and ONE MORE REPORT watchers ar 
dramtically shown that holiday enthusiasm must be temepere 
with safety, and that drinking and driving don't mix! 


| print 2-5 6-11 12-35 36 of mor 


16mm, each wu $ 8.50 8.25 8.00 7.75 7.50 
35mm, each - $11.50 11.00 10.50 10.00 9.50 





OPERATION SAFETY 


. A year around program issued quarterly in kit form. Each kit 
contains materials for use in either three monthly programs or in 
§a single, overall quarterly program. Kit materials provide the 
' planning aids, the statistics, the entire ground-work for an effec- 
tive traffic safety movement within the community. It puts at 
the disposal of its users the talents of public relations experts, 
artists, writers, traffic safety specialists and program directors. 
It presents the opportunity to tie a local traffic safety program 
in with national radio, TV, and newspaper efforts. It paves the 
road and provides the foundation for a hard hitting traffic safety 
| campaign that can write its own success story in your community. 
I 10 


to to 
9 more 


Annual Subscription (4 kits) each $13.25 $11.00 


Special BACK THE ATTACK December Kit 

A special Operation Safety Kit containing sample posters, leaflets 
and materials, as well as a fund of plans and suggestions for 
inaugurating a Back the Attack program in your community, is 
now available. With this kit, any group or organization can pre- 
pare a dramatic tie-in with the national campaign beginning in 
December. 

| special kits, each $1.35 


Public Safety magazine 


. . + the best single source for the latest safety information in 
the traffic and motor transportation fields. More than 40 pages 
¥ featuring helpful articles by traffic safety specialists and safety 
| directors of truck, bus and taxicab fleets; current accident statis- 
tics; news of accident prevention activities; and reviews of new 
publications pertaining to the traffic safety field. Published month- 
ly, 84" x 11". 
1 10 100 1000 


to to to to 
9 99 999 4999 


Subscriptions, each $4.00 3.80 3.45 3.45 
; 
Accident Facts 


Published yearly by the National Safety Council, Accident Facts 
jis the world's most authoritative source for accident statistics— 
|with a generous section devoted to traffic. It puts the facts at 
jyour fingertips, in a way that makes them easy to understand 
and use. An invaluable source of ideas and data for preparing 
|speeches, writing articles, planning special campaigns. 

10 100 1000 


to to to 
99 999 more 


Accident Facts, each ‘ .70 65 


National Safety Council Memberships 


i Through various types of memberships the National Safety Council 
provides materials and service to organizations and individuals 
interested in regularly keeping abreast of developments in traffic 
safety. Complete information on any of the types of member- 
ships will be sent upon request—simply check the appropriate 
box near the bottom of page 24, and mail to the National Safety 
Council, 425 N. Michigan Ave., Chicago II, Illinois. 
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To: NATIONAL SAFETY COUNCIL 425 N. Michigan Ave., Chicago 11, Ill. 


SEND INVOICE TO: 


SHIP TO: Organization 
Organization Address 
Address City Zone____ State 


City Zone___ State___ To Attention of 
To Attention of ORDERED BY: 


CUSTOMER’S PURCHASE ORDER NO. 
































ALL PRICES QUOTED ON THE PRECEDING PAGES ARE EFFECTIVE ONLY TO DECEMBER 
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Leon Ames, who does the commentary in “Alias the Killer,” 
introductory film which describes urgent need of organized 
citizen support for balanced safety programs, holds citizen meet- 


5 tye Action Program is a balanced plan of attack on the 
traffic accident problem. It was devloped by the Nation’s 

foremost authorities, advocated by major safety organizations and 

endorsed by the President’s Committee for Traffic Safety. 

The films are available from the President’s Committee for 
Traffic Safety, General Services Bldg., Washington 25, D. C., and 
were produced in cooperation with the Alfred P. Sloan Founda- 
tion and the Automotive Safety Foundation. 

* Prices of the seven filmographs are $25 in color, $12 black & white 
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ing. This is the kick-off film of The Action Program series. 


Facts about accidents pinpoint cures. 
No program of traffic control and acci- 
dent prevention can run efficiently 
without facts. 5 min. film is in color, 
titled “As a Matter of Fact.” 


Honesty, expertness and judgment are 
prime essentials of police in traffic law 
enforcement. Story of Action Program 
suggestions is told in 6 min. filmograph 
in color. A must for solid program. 
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Safety training needed in schools and 
colleges is the theme of “Teach Them 
Traffic Safety,” 5 min. filmograph in 
color which sums up highlights of Ac- 
tion Program on this vital subject. 


“Motor Vehicle Administration” is the 
title of 6 min. color filmograph which 
deals with licensing procedure of state 
departments. Sums up in brief outline 
the highlights of the Action Program. 


Uniform Traffic Laws tells how differ- 
ences in traffic laws contribute to acci- 
dents. 5 min. film in color stresses 
important points contained in the Ac- 
tion Program on jurisprudence. 


High standards breed public respect for 
law. This fact is pointed up by filmo- 
graph, “Traffic Court, U.S.A.,” which 
sums up findings of American Bar Asso- 
ciation and other national agencies. 


“Engineering for Traffic Safety,” 6 min. 
color filmograph points out the fact 
that safety begins with design of the 
road and vehicle and good traffic engi- 
neering. Use to get public support. 
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goss naee pusti ote office parties 
and get-togethers at bars have 
become a holiday custom. But 
friendly as they are, they often lead 
to tragic consequences. 


The cup that cheers may take 
the edge off the sharp judgment so 
vital in navigating through heavy 
holiday traffic — or any traffic. The 
trafic problem is not in drinking 
parties but in getting the drinkers 
home safely afterward. 


Enforcement agencies, safety 
councils, business associations, the 
liquor industry and licensed bever- 
age establishments in many commu- 
nities combine their efforts to re- 
duce traffic tragedies caused by pre- 
holiday drinking. 


In some cases intensive campaigns 
are directed at persons who attend 
these parties asking them to arrange 
for special transportation. Modera- 
tion is stressed. The drinking pe- 
destrian also comes in for his share 
of admonition. 


Campaigns for the use of non- 
alcoholic stimulants help focus at- 
tention on the problem. However, 
drinkers should be warned not to 
deceive themselves into believing 
that such beverages offset the dull- 
ing effects of alcohol. It takes time 


(1) One drink leads to another in a tavern as friends 
toast the holiday season. This congenial scene, 
however, is destined to end in tragedy as one of 
the group, a pedestrian, orders “one for the road.” 


to shake off intoxication; and stimu- 
lants are no substitute for time. 

To put teeth into the campaign, 
the traffic court judges and enforce- 
ment agencies warn drinking driv- 
ers that a sharp lookout is being 
kept and that they will wind up in 
jail if caught and convicted. 

Without putting a damper on the 
spirit that prevails as Christmas 
approaches, these campaigns have 
dealt with the problem successfully 
in many cities and states. 

Party-planners and party-goers 
should be made to realize the po- 
tential dangers to those who drive 
or walk in traffic after such gather- 
ings. 


Here’s What Some Cities Have 
Done... 
IN DETROIT... 

The Traffic Safety Association of 
Detroit distributes office building 
trafic safety messages each Decem- 
ber. Managers of virtually all De- 
troit office buildings cooperate by 
circulating these bulletins among 
their tenants with the request that 
they be posted on bulletin boards. 


While the circulars cover many 
phases of holiday traffic, there is 
always a reference to office Christ- 
mas parties. They warn of dangers 


of speed and night driving especial- 
ly in peak rush hours. 

“If there’s an office party,” one 
circular warns, “take it easy! Traf- 
fic Court judges have singled out 
office ,partics for special attention. 
They believe that excessive drink- 
ing has become widespread at too 
many of these parties. Those who 
partake too freely and then drive, 
the judges promise, will wind up in 
jail if caught. So remember: If you 
drink, don’t drive.” 

Another bulletin features a car- 
toon character ‘Highball Hal” who 
isn’t necessarily drunk; just a little 
“brave.”” “Highball Hal” is a well- 
known character this time of the 
year. You can recognize him stag- 
gering along Detroit streets, over- 
flowing with Christmas “spirit.” 
He’s the-life of many office parties 
—but too often the life is later 
knocked cut of him. Or he smashes 
it out of someone else. He glows at 
numerous parties in the home, too. 
If you see him shining too brightly, 
make sure he gets home safely. Get 
someone to drive him or send him 
home in a cab. Don’t let his luster 
be wiped out in an accident, or be 
extinguished by Detroit Traffic 
Court judges whose policy it is to 
turn off such a light for an indefin- 
ite period.” 


(2) Leaving the tavern, he weaves across the sidewalk 
between parked cars, and for an instant sees the on- 
coming car just before it hits him. His senses are 
dulled enough to impair his judgment. 








Here’s how some areas deal with them. 
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IN LOS ANGELES... 

The Greater Los Angeles chapter 
of the National Safety Council con- 
ducts its annual “Yule Fool’ cam- 
paign asking the public to help put 
a “sanity claus” in Christmas. 

A Christmas poster and a set of 
“Yule Rules” are distributed to 
businesses through the city and the 
campaign is supported by a strong 
publicity drive in the newspapers 
and other media. 

A letter accompanying the poster 
and rules says in part, “. . . Now, we 
don’t like to think of anyone spend- 
ing the Christmas season in jail. 
But make no mistake about it, 
that’s where drunk drivers and 
drunk pedestrians will be going 
this holiday season. . . . Naturally, 
we are not attempting to tell you 
what your code of conduct should 

| be during Christmas parties in your 
home or at places of business. But 
we do have a community responsi- 
bility to point out the dangers of 
drinking and driving, or drinking 
and walking.”’ 

The “Yule Rules” (for a Yule 
Tied with Safety) are as follows: 

Have Fun—But avoid the Christ- 
mas crush! Being the life of the 
party may be the death of you. Re- 
member, if you drive, don’t drink — 
if you drink, don’t drive. 


Drive with Reason this Holiday 
Season — Don’t take chances. If 
you've taken on more than your 
share of holiday spirits, ride home 
with someone else or take some 
form of public transportation. It’s 
the alcoholic content of your blood 
at the time they pick you up that 
determines your case in court — if 
you're lucky enough to make it to 
court. 

If you don’t believe’ in Safety 
Clauses — Don’t cause others incon- 
venience because you're not pre- 
pared. Have your identification, 
bail bond, last will and testament, 
wings, halo or whatever else will be 
helpful to those who collect you in 
case you take alcoholic leave of 
your senses. 


IN WASHINGTON STATE... 

“Operation Office Party’’ was 
conducted on a far-reaching basis 
throughout the state during the 
holiday period a few years ago. 
Chambers of Commerce, the State 
Safety Council, state law enforce- 
ment agencies, the Liquor Control 
Board and licensed beverage estab- 
lishments worked together to help 
reduce traffic accidents. 

All chambers of commerce were 
asked to contact the businesses and 
organizations in their localities 


(3) His lifeless body is covered by police as shocked driver 
reports he couldn’t see the victim until he felt the 
shock of the body against the bumper. He is charged 


with driving too fast for conditions. 


planning to hold pre-Christmas 
gatherings, suggesting that if they 
included intoxicating beverages at 
such parties they should recognize 
the dangers to those who drive 
afterward. 

It was suggested that persons at- 
tending and imbibing at such af- 
fairs should arrange for | special 
transportation home. Every city po- 
lice chief was also asked to check 
with pre-Christmas party organizers 
and stress the need for moderation 
and care. 


As another phase that created 
much favorable comment, the State 
Board of Liquor Control printed 
on paper bags used in package 
stores the following injunction in 
bold two-inch letters: “Drive Safely 
—Speed Kills!” — a thought-provok- 
ing warning to thirsty ones as they 
unwrapped their yuletide fifths. 


Handouts and posters were also 
given wide distribution and mili- 
tary authorities cooperated with 
special injunctions about the effect 
of liquor on driving ability. 





4) Circulars alert Los 
Angeles and Detroit 





business offices to 
dangers of holiday 
drinking. 





OUTDOOR ADVERTISING 





je Outdeor Advertising Asso- 
ciation of America — by resolu- 
tion of its board of directors — has 
designated traffic safety as its prime 
public service project. 

In addition to fullest participa- 
tion in the campaigns developed by 
the Advertising Council for the Na- 
tional Safety Council, the outdoor 
advertising industry launched “‘Op- 
eration Impact,” to run during the 
three months when the traffic toll is 


particularly high — November, De- . 


cember and January. 


Each year since the program be- 
gan, it has increased in scope. 


This year, the outdoor advertis- 
ing industry is mobilizing its forces 
to gear into the Back the Attack on 
Traffic Accidents campaign, which 
fits right in with the edict of the 
board of directors. 

In order to carry out this resolu- 
tion, a well-coordinated organiza- 
tion within the industry was estab- 
lished. They made the following 
five key moves to breathe life into 
the project: 

1. A committee was formed con- 
sisting of one of its member oper- 
ators in each of the 48 states. Each 
of them was specifically appointed 
Trafic Safety Chairman for his 
state, with all traffic safety activity 
channeled through him. 

2. J. Willis Cantey, of Columbia, 
S. C., was appointed by the officers 


of the OAAA as‘ National Traffic 
Safety Chairman to head this com- 
mittee. 

3. A full-time staff member of the 
OAAA was named as coordinator 
of the entire traffic safety project. 


4. A special service agency was 
employed to handle production and 
promotion. 


5. In order to implement and in- 
crease the emphasis on traffic safety 
during the Back the Attack on Traf- 
fic Accidents campaign, a special 
committee consisting of one of its 
Traffic Safety Chairmen from each 
of the 12 regions of the OAAA met 
in Chicago September 10. They 
considered ways and means to en- 
courage and stimulate further ac- 
tion on the Back the Attack pro- 
gram among State Traffic Safety 
Chairmen and outdoor advertising 
operators. 

Because the convention of the 
Outdoor Advertising Association of 
America is not scheduled until No- 
vember, they felt that action should 
be taken before that time and, 
therefore, developed a novel “Con- 
ference by Mail.” 

The “Conference” will include_a 
speech-a-day to go to every member 
of the outdoor advertising industry. 
This will be followed by an intensi- 
fied eight-week promotional pro- 
gram of messages from leaders of 
the industry and officials in the field 


Copies of this 24-sheet poster, first in the OPERATION IMPACT series, will be displayed 
throughout the country during the month of December. 
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of traffic control and accident pre- 
vention. 

The regular contributions of pan- 
els for posters and painted bulletins 
can be expanded to even greater 
intensity through the cooperation 
of local sponsors. 


Groups concerned with public 
support for the Back the Attack on 
Traffic Accidents campaign should 
meet and know the local outdoor 
advertising operator. He can and 
will help. 

If you have not become acquaint- 
ed with your local outdoor adver- 
tising operator, do so now. If you 
wish his name and address, or would 
like to receive a booklet of the 
designs available for sponsored traf- 
fic safety posters, write the Traffic 
Safety Committee, Outdoor Adver- 
tising Association of America, Inc., 
24 West Erie Street, Chicago. 

Back the Attack on Traffic Acci- 
dents! 


Complete Mobilization 
The Back the Attack on Traffic 
Accidents program is a nation-wide 
effort by the National Safety Coun- 
cil and other safety organizations to 
stem the rising traffic accident toll. 
It calls for complete mobilization 
of law enforcement agencies, safety 
organizations, and the entire public, 


Pedestrian deaths totaled 128 last 
Christmas weekend with about one- 
third occurring Christmas Eve. 





BACK THE ATTACK 
—to be featured at the National Safety 
Congress 
The 12,000 or so delegates to the Na- 
tional Safety Congress in Chicago, Oc- 
tober 22-26, will be able to look in on 
several BACK THE ATTACK features: 
1. A How-to-Do-It session for pro- 
gram and promotional chairmen— 
state and local, at Meeting of Safe- 
ty Organization Executives, Tower 
Room, Hilton Hotel, Saturday aft- 
ernoon, Oct. 20. 
. Consultation at Traffic Headquar- 
ters in the Congress Hotel. 
. Exhibit at Traffic Headquarters, 
and 
. How to step up the Action Pro- 
gram through: 
BACK THE ATTACK will be 
told in the Traffic display at the 
general exhibit in the Conrad 
Hilton Hotel. 
See You at the Congress? 
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1 THE ADVERTISING COUNCIL 





ii advertising can sell soap, home 
waves, Cigarettes and lipstick, it 
stands to reason it can sell safety! 


It can, and does! 


For 11 years the tremendous pow- 
er of advertising has been working 
for accident prevention through the 
good offices of The Advertising 
Council. The Ad Council conducts 
the nationally known Stop Acci- 
dents Campaign on behalf of the 
National Safety Council. All talent, 
space and time are contributed by 
agencies and advertisers. 


H. T. Rowe, Director of Infor- 
mation, International Business Ma- 
chines Corp., is the volunteer co- 
ordinator of the campaign, which 
is prepared by the top ad agency, 
Campbell-Ewald Co. 


This year the Stop Accidents 
Campaign hits hard at two things: 


1. Citizen support and acceptance 
of rigid law enforcement. 


2. Citizen support of local safety 
organizations. 


Please take a look at the ad repro- 
duced on this page. It is designed to 
arrest and hold reader attention, 
and the response from the public to 
the campaign indicates the ad does 
just what it is supposed to do. 


The campaign copy is direct, 
realistic and serious. It presents 
what the advertising experts believe 
is the most specific, constructive ap- 
peal to the public the Stop Acci- 
dents Campaign has ever used. 


There are five ads, each in three 
sizes — 1,000-line, 600-line and 200- 
line. 


There are two television films, 
each in one-minute, 30-second and 
10-second length. 


There are ads for employee pub- 
lications and for general consumer 
magazines. 


There are car cards and outdoor 
anels. The outdoor panels are 
handled by the Outdoor Advertis- 
ing Association of America. Ma- 
terial for them is provided by Mass 
Marketing Institute, and the out- 
door campaign, called “Operation 
Impact,”’ runs for three months, be- 
ginning in November. 
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There also are radio and televi- 
sion fact sheets, which provide ad- 
vertisers with facts they can use in 
the radio-T V messages they contrib- 
ute to public service through allo- 
cation by The Advertising Council. 

All this material can be obtained 
by writing to: 

The Advertising Council, Inc. 
Special Service Office , 
425 North Michigan Avenue 
Chicago 11, Illinois 


Many thousands of these safety 


ads are used every year — the space 
contributed by advertisers or by 
public information media. Every- 
one is urged to encourage news- 
papers, radio and television stations, 
other media and advertisers to use 
the ads. 


They will be of great help to law 
enforcement officials and agencies, 
and to local safety organizations, 
since their whole appeal is for citi- 
zen support of enforcement and lo- 
cal safety groups. 
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NY community or state which 
wants to stem the tide of traffic 
accidents and death—that threatens 
to engulf the nation—can do so 
instanter! 


The formula is known and it has 
been tested for more than 30 years. 
Trafic experts call it the Action 
Program. Others refer to it as a 
balanced program. Some say the 
“Three E's of Traffic Safety.” But 
all stress the fact that traffic can be 
controlled and accidents prevented 
when citizens and public officials 
are willing to foot the bill for the 
program. 


What does it cost? 








The price is high! It includes a 
complete change of attitude on the 
part of both public officials and the 
citizenry. The price also involves a 
willingness to spend of ourselves 
and our money. It calls for a dedi- 
cated action NOW! But, glory be, 
such a program is in the very best 
tradition of this nation and is of 
the stuff that has made America 
great, 

There is no royal road to high- 
way safety. Only through such a 
balanced program, supported by 
the public, can we produce the de- 
sired results. Any gap in our pro- 
gram for a united front against the 
accident enemy is a potential set- 
back. 


There must be a complete under- 
standing of the problem, the need, 
the program, and its specific appli- 
cation. Each segment of‘it must be 
applied vigorously and continuous- 
ly by every community and every 
state if we are to win the war on 
accidents. 


As the national coordinator of 
safety activities in the United States, 
the National Safety Council has a 
deep and abiding interest in trafhc 
control and accident prevention. 


In the face of an expected toll of 
more than 41,000 persons killed in 
traffic, 1,500,000 injured, and an 
economic loss in excess of $414 bil- 
lions, the Council is rallying the 
safety forces of the nation to meet 
this threat to life and limb by 
Backing the Attack on Traffic Acct- 
dents to the limit of their ability. 


The Council’s program will at- 
tempt to achieve in all areas, and 
at all levels, official activity and citi- 
zen cooperation which will result in 
the safe operation of safe vehicles 
by responsible and competent driv- 
ers on streets and highways engi- 
neered for safety. 


To this end the Council has en- 
dorsed and supports the Action Pro- 
gram of the White House Confer- 
ences, as well as such additional 
constructive programs as may prove 
necessary. 


The Council, in addition, has by 
virtue of its Congressional Charter, 
an obligation to act as spokesman 
for the general public interest in 
all matters of safety, and thus must 
lead in setting a faster pace for 
strengthencd safety activities of the 
nation. 


Specifically, the National Safety 
Council's objectives through its own 
actions and through support of ofh- 
cial actions are as follows: 


1. Convince the public that the 
only real answer to the trafic prob- 
lem is for every individual not only 
to drive and walk safely himself, 
but also to join actively in orga- 
nized community, state and nation- 
al safety efforts. 


2. Provide the facts, primarily 
through the Annual Inventory of 
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Traffic Safety Activities, by which 
every community may compare its 
own traffic safety program and re- 
sults with those of its neighbors and 
with recognized national standards. 


3. Build additional, and improve 
existing highways until the total 
system is adequate for present and 
future travel — all with safety built 
in through use of modern, effective 
highway and traffic engineering 
techniques. 


4. Adopt adequate, up-to-date 
and uniform state traffic laws and 
local ordinances. 


5. Supervise the movement of 
trafic by adequate, trained enforce. 
ment personnel who are willing and 
able to create the necessary deter- 
rent effect on the careless or willful 
violator. 


6. Bring traffic offenders before 
courts which dispense justice with 
dignity and understanding and thus 
encourage good traffic habits and 
attitudes. 


7. Issue drivers’ licenses to quali- 
fied applicants only, and by the firm 
use of power to suspend or revoke, 
make the privilege of driving on 
the public highway something to be 
cherished and preserved. 


8. Teach safety to every elemen- 
tary school child and provide driver 
education for every high school 
student. 


9. Carry on a continuous educa- 
tional campaign to inform and mo- 
tivate adult drivers and walkers. 


10. Make the automobile as safe 
as possible in terms of both accident 
and injury prevention, through bet- 
ter design and beiter maintenance. 


Most of these objectives are the 
responsibility of public officials. In 
these cases, the role of the National 
Safety Council is to advise, assist 
and support. 


Council services to official agen- 
cies include technical information, 
publications, forums, training, in- 
ventorying and evaluating pro- 
grams, keeping national records and 
other services. 
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The National Safety Council has 
primary responsibility in the im- 
portant work of organizing state 
and local groups for safety. This 
work is performed principally via 
a trained field staff plus publica- 


tions, training, surveys and inven- 
tories, committees, etc. 

The December phase of the Back 
the Attack on Traffic Accidents 
campaign has been outlined in de- 

(To page 37) 
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ORGANIZED CITIZEN ACTIOR 
THE ATTACK OP 


DAPTED from “Businessmen and 
Traffic Safety,” a publication of 

the Business Advisory Panel, Presi- 
dent’s Committee for Traffic Safety. 


E KNOW WHAT'S NEEDED. 

The President’s Highway Safety Confer- 
ences brought together the nation’s top experts 
in street and highway safety. They reached 
substantial agreement as to what measures had 
been effective in preventing accidents. If ap- 
plied more widely, these measures would effect 
a permanent and substantial reduction in motor 
vehicle accidents. Measures advocated in their 
reports have been reaffirmed by each White 
House Conference since 1946. These are sum- 
marized in an Action Program (available on 
request from the President's Committee for 
Traffic Safety, General Services Bldg., Washing- 
ton 25, D. C.) 


Street and highway traffic management is 
primarily the responsibility of public officials. 
However, public officials can perform with max- 
imum effectiveness only with citizen support. 


The 1954 Conference emphasized plans for 
mobilizing greatér public support in the devel- 
opment and effective operation of state and 
local trafic safety groups A citizen organization 
is needed to develop favorable public opinion 
for intelligent solutions of traffic problems. 


State and community safety groups, when 
well organized, well financed, and well man- 
aged, have proved extremely effective as a rally- 
ing point ae support and as a working 
partner of official agencies. 


How Can You Help Existing 
Organizations? 


You can strengthen and improve existing citi- 
zens’ traffic safety organizations by associating 
yourself with and actively participating in their 


activities. Review and appraisal of the work 
of existing organizations can be made in terms 
of the ten-point checklist, “What Makes a Suc- 
cessful Citizens’ Traffic Safety Organization.” 


What Makes a Successful Citizens’ 
Traffic Safety Organization 


A ten-point checklist: 

1. Leadership must come from citizens of 
prominence who are willing to support, 
represent and take part in the activities 
of the organization, and whose partici- 
pation is almost certain to ensure success 
of a civic project. 

. The organization must be non-profit and 
non-political, and must represent the 
general public interest. 

. The organization must be adequately 
financed and have a competent staff. 

. The organization, with such technical 
trafic safety assistance as may be avail- 
able, should: 

*Evaluate and study the overall traffic 
safety problems of the state, regional 
and community, based on the Inven- 
tories,f special studies and state and 
city conference reports. 

*Inventory and evaluate the effective- 
ness of existing resources and organiza- 
tions for meeting these requirements. 

*Focus on principal, attainable goals 
and establish priorities. 

. The organization must have continuous 
friendly contact with and provide assist- 
ance to officials having the legal respon- 
sibility for traffic management and con- 
trol. 

*Support sound official proposals for 
improvement. 

*Where and when appropriate, develop 
and recommend constructive proposals 
to officials. 

. The organization must conduct, or assist 
others to conduct, programs which will 


+ The Annual Inventory of Traffic Safety Activities 
National Safety Council 
Chicago 11, Illinois 
The National Pedestrian Protection Program 
American Automobile Association 
Washington 6, D. C. 
The National Driver Education Awards Program 
Association of Casualty & Surety Companies 
New York 38, New York 
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inform the public about: 

*Their responsibilities in the legal and 
safe use of streets and highways. 

*The official programs which require 
their support and cooperation. 

. The organization must bring about vol- 

untary coordination among citizens’ or- 
ganizations working for traffic safety and 
between them and official agencies. 
*Provide for full participation by key 
groups, particularly state and commu- 
nity associations of officials and of citi- 
zens, and commercial motor transport 
operations. 

*Provide for professional assistance to 
these groups to enable them to function 
effectively. 

. The organization should represent the 
citizens in national exchange of infor- 
mation, and in work for uniformity of 
laws, enforcement procedures, engineer- 
ing standards, and public education ob- 
jectives. 

. The orgs:::zcuon should provide and 
promote continuity of effective accident 
prevention operations, particularly dur- 
ing any periods of administrative change 
in government. 

. The organization. must periodically re- 
view and appraise results. 


What Are the Steps in Creating 
A Citizens’ Traffic Organization 


Experience has indicated the following steps 
are essential to the creation of an effective citi- 
zens’ traffic safety organization. 

1. Secure agreement among a small, repre- 
sentative group of influential business and 
civic leaders as to (a) the need for a 
citizen organization and (b) their willing- 
ness to initiate action and provide leader- 
ship for its creation. 

. Select a temporary chairman who should 
then provide himself with a capable ad- 
ministrative assistant. 

. Provide for professional traffic safety or- 
ganization consultation. 

. Secure active support of the Governor or 
Mayor and officials with major traffic safety 
responsibilities. 





5. Talk with leaders of any existing citizen, 


official or semi-official traffic safety organi- 
zations, with the view of securing their 
cooperation in strengthening citizen ac- 
tivity and support. 

Review and approve a preliminary state- 
ment: 

*Analysis and evaluation of the state, area, 
and city situations. 

*Type of organization proposed. 
*Objectives and policies. 

*Program goals — within other groups, and 
for the organization itself. 

*Stafing requirements. 

*A tentative finance plan. 

*Draft of the basic document (articles of 
incorporation, executive order, or legisla- 
tion) and the By-Laws. 


. Secure assurances of cooperation from 


other groups engaged in safety work. 


. Select a substantial number of prominent 


business, professional and civic leaders as 

prospective incorporators or sponsors. 

*Review plans with them. 

*Secure their agreement to serve and sup- 
port, first, the organizational effort and 
second, the organization after it is formed. 

*Secure signatures of incorporators. 

*File articles with appropriate state agen- 
cy (or other appropriate action by Gover- 
nor or Mayor and/or Legislature or City 
Council Legislature) 

*Publicly announce the organization. 


. Call meeting of incorporators and charter 


members of governing board. 

*Adopt By-Laws and an Organizational 
Structure. 

*Elect officers. 

*Appoint key committees. 

*Authorize Executive Committee to make 
the organization operational. 


. Provide for first year’s budget. 


NOTE: The Workbook on Safety Or- 
ganization, developed for the 1956 Region- 
al Conferences of the President's Commit- 
tee for Traffic Safety will be useful in 
creating or re-evaluating a safety organiza- 
tion. Copies available on request from the 
President’s Committee for Traffic Safety, 
General Service Bldg., Washington 25, D. 
C., or the National Safety Council, 425 
North Michigan Avenue, Chicago 1], Ill. 





Public Safety Magazine 








SOME ASSOCIATIONS 
AND GROUPS THAT CAN HELP 





OFFICIAL GROUPS 


City and County Associations 


Municipal league 
[] Mayor's conference 
] City managers 


] County commissioners or supcr- 


visors 
] City street and county highway 
officials 
Health officials 
Others 


Court Associations 


-) Circuit judges 
Municipal judges 


NONOFFICIAL GROUPS 
Safety Organizations 


[} Community safety councils 
lraffic commissions 
Community safety committees 
Safety engineers 


Farm safety committees, State 


and county 
Others 


Business Associations 


(_] Chamber of commerce 
Manufacturers 

} Insurance agents 

[_] Finance 

[] Retailers 

[] Liquor dealers, wholesalers 

[] Others 


Civic and Service Groups 


(] Service clubs 

[] Veterans’ groups 
[] Religious 

[] Civic improvement 
() Fraternal 

{-] Parent-teachers 

[_] Others 


* NOTE 


[_] Justices of the peace 
[_] Prosecutors 
[] Others 


Educational Associations 


State associations 

Colleges or universities 
School boards 

County school commissioners 
School administrators 
Teachers 

School employees 

Rural teachers 

Secondary schools 


OOOOOUUOOO 


Farm Groups 


[] Farm business 
[] Farm social 
[] Farm youth 
[] Farm women 
[] Others 


Media Associations 


[] Newspapers 

[] Radio and TV 

(1 Theatre 

[] Outdoor advertising 

(] Industrial and house magazines 
(_] Press associations 

~) Others 


Transportation Associations 


(} Automobile clubs 
[} Bus 

(| Truck 

[] Railroad 

[] Automobile dealers 
[] Garages 

[] Petroleum industries 
[] Automotive engineers 
[] Highway users 

[] Good roads 

{] Road builders 


[] High school athletics 
] Others 


Engineering Associations 


[] Public works 

[] County engineers 
[] Traffic engineers 
[] Planning officials 
[] Others 


Law Enforcement Associations 


[] Chiefs of police 
[] Sheriffs 
[] Others 


[] School bus drivers 
[] Others 


Women’s Association 


_] Social * 

[] Business, professional 

[] Service 

[] Auxiliaries 

[_] College 

[_] Nurses 

[] Denominational and sectarian 
[_] Home demonstration 


[] Others 


Youth Groups 


—] Urban 
C) Rural 
[] School-related 
[] Others 


Other Groups 


(] American Red Cross 

(] Ministerial 

[] Labor federations and councils 
[] Medical and health 

[] Bar 

C] Others 


Use this as a two-way check list: 1, In determining what organizations are now doing; 2, In enlisting additional 


participation by organizations. This list compiled from Information Sheet 4... from Workbook of the Regional Traffic Safety 


Conferences, 1956 
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Here's How to Do It 
(Continued from page 11) 


Industries 


Run a “Why I should Back the 
Attack on Traffic Accidents” con- 
test through the company publica 
tion or suggestion system. Offer ex- 
tra Christmas cash for prizes. Stuff 
pay envelopes with Back the Attack 
leaflets. Issue an off-the-job safety 
bulletin containing rules for drivers 
and pedestrians. 


Offer a cash prize to employees 
answering the phone at home if 
they can repeat the current slogan 
of the community's traffic safety 
program. Present bumper strips to 
employees for their cars as they sign 
a pledge to Back the Attack. 


Use gummed stickers on corre- 
spondence. 


Commercial Vehicle Fleets 


Provide bumper strips for all 
vehicles. The large-size strip can be 
applied at eye level on tailgates of 
trucks or under the rear window 
of buses equipped with narrow 
bumpers. Every vehicle should have 
a dash sticker, too. Ask drivers to 
wear arm bands and buttons. 


Civic, Service and Fraternal Groups 


These are keys to a far-reaching 
campaign. With their cooperation, 
you can blanket the town with leaf- 
lets. Be sure each worker wears a 
Back the Attack arm band. Ask 
them to put a hang-on tag on the 
door knob while they wait for some- 
one to answer the door. 


Farm Groups 


Vocational agriculture instructors 
can help ‘ou tie up with some of 
the most lively organizations on the 
American scene. The Future Farm- 
ers of America and the 4-H clubs 
can usually be depended upon for 
a thorough job of a civic project. 
The adult groups, too, the Farm 
Bureau and Grange, are known for 
their sense of public responsibility. 
Ask these groups to distribute leaf- 
filets and bumper strips to their 
memberships. 


Special Projects 


Ask some group such as a veter- 
ans organization or the Junior 
Chamber of Commerce to sponsor 
an award program for drivers and 
pedestrians observing the law. They 
can award a silver dollar each day 
during December. 


36 


Teenagers on Christmas vacation 
can be enlisted to conduct a tele- 
phone campaign. Each student can 
take a column of the telephone 
directory and call, urging the sub- 
scriber to drive and walk with spe- 
cial care during December, and es- 
pecially on Christmas Eve. 


Ask for pledges of support and 
participation in your promotional 
efforts from local service clubs such 
as Kiwanis, Lion, Rotary, Optimist, 
and Business and Professional 
Women. 


Now You Think of One 

The foregoing are only a few of 
the possibilities for publicizing the 
Back the Attack on Traffic Acci- 
dents program. Your committee 
people can apply their knowledge 
of the local situation and come with 
many more. 


The Facts 
(Continued from page 5) 
you drink, don’t drive! 
4. Remember darkness doubles 
danger. Slow down at sun- 
down. 


Dim your lights on the high- 
way even though an oncoming 
driver fails to dim his. Main- 
tain control of your car by 
looking at the right shoulder 
of the highway. 


. Yield the right-of-way to pe- 
destrians in crosswalks. Do not 
pass a car that has stopped 
to permit a pedestrian to cross. 


. Come to a complete stop at 
stop signs and observe stop- 
and-go signals. 


. Stay on your own side of the 
road at intersections, grade 
crossings, no passing zones, 
and on hills and curves where 
the view ahead is not clear. 


. Follow other vehicles at a safe 
distance. Allow at least one 
car length for every 10 miles 
of speed. 


Pedestrians 
1. Obey traffic signals and signs. 
2. Cross at intersections ONLY! 


3. Look left and right for traffic 
while crossing. Watch for turn- 
ing cars and keep alert all the 
way across. 


. Never walk into the street 
from behind parked cars. 


5. Wait on the sidewalk — not in 
the street — for the green light 
(or “Walk") or for gap in 
traffic if intersection has no 
trafic signal. 


If there is no sidewalk and you 
must walk in the roadway, 
walk on the left facing traffic. 


When walking at night, wear 
or carry something white or 
reflective to help drivers see 
you. 


. While crossing streets don’t 
obscure your view with pack- 
ages, an umbrella or a hat. 

THE ENpD 
lilies 
TRAFFIC SAFETY JINGLES 
The traffic safety jingles given here 
can be used in many ways to “spark” 
your December program. They 
cover several themes. Perhaps you 
can write others to fit into your 
own program. The Back the Attack 
on Traffic Accidents theme is either 
implied or is actually in each of the 
jingles. Use them for publicity, as 
radio or television announcements, 
as samples for a jingle contest or in 
other program activities, 
To BACK THE ATTACK 
Don't speed at night 
With darkness and mist 
Obscuring your sight. 
+ aa x 
The speed sign may say 
45 — or lower, 
But in bad conditions, 
drive a lot slower! 
a * * 
BACK THE ATTACK 
Support firm enforcement; 
Safe traffic programs ‘ 
Need your endorsement. 
* * * 
Crossing streets at night 
May bring danger in view; 
YOU can see headlights 
But can they see YOU? 
> 2 
Breaking all records 
Is America’s fame. 
40,000 traffic deaths— 
America’s Shame! 
‘7e . 2 
“Drink to me only with thine eyes,” 
Is good advice while cruising. 

The hands on the wheel 
Need orbs that reveal, 

Not blinkers obscured by boozing. 

—California Highway Patrolman 
Darkness— Drinking and Driving— 
Speed too fast for conditions—Pe- 
destrian errors—these are the De- 
cember traffic killers! 
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Back The Attack 
Continues in 1957 


(From page 31) 


tail in other stories in this special 
edition. It is the first phase — the 
opening gun in an unrelenting, all- 
out attack on traffic accidents that 
will continue until the staggering 
traffic toll is checked — the high tide 
of destruction and death eliminated 
from American streets and highways. 

The die is cast. Unless America 
gets actively involved in the Back 
the Attack campaign, the skyrocket- 
ing traffic toll may parallel the 
zooming travel figures that have 
swelled the totals despite the gains 
made on every front of the war on 
accidents. 

Even if we are able to maintain 
the present death rate, we can look 
forward to a traffic death toll of 
54,000 by 1966. So it behooves every 
public official and every citizen to 
enlist in this campaign for survival 
on our streets and highways. 


The spectre of two-and-a-half mil- 
lion injured and between $6 and 
$7 billions in economic loss annual- 
ly is only a decade away unless we 
move in fast to check the toll, con- 
trol traffic and prevent accidents. 


This is no one-day, one-month or 
one-shot promotion. It will take 
day-in anc day-out effort all through 
1957 — effort that is balanced and 
two-fisted, hard hitting, intelligent 
and coordinated. Whether the job 
can be done depends on you! 


As you read these lines, you can 
also determine the success or failure 
of this campaign. For, if you're not 
in it up to your neck—actively lead- 
ing the fight, it will be a flop. And 
you must then assume your share 
of the responsibility for the dire 
consequences. 


The plain fact of the matter is 
that we are also in a fight to deter- 
mine whether we can keep our free- 
doms on our streets and highways, 





. BTAOTA! 

. BTAOTA? 

. BTAOTA!!! 

. What is BTAOTA? 

BTAOTA is for you 

. Grandpa's for BTAOTA 

. Grandma's for BTAOTA 

. Mom’s really for BTAOTA 

. Pop's all out for BTAOTA 

. Sister Sue says ‘BTAOTA’s for me’ 
. Brother Bob's booming BTAOTA 
. Doctors are for BTAOTA 

. Your butcher’s for BTAOTA 

. Your baker’s for BTAOTA 


CB2Nourlvon- 


. Ask Joe Smith about BTAOTA 

. Get John Q to BTAOTA 

. BTAOTA through Mrs. John Q, too 
. BTAOTA will save many Juniors 


tide? 
. Your school in BTAOTA? 
. Your club in BTAOTA? 
. Age is no barrier in BTAOTA 





56 TEASERS FOR YOUR °56 WIND UP 
(Ng séageroia are proven attention-getters. The public's 


fancy is aroused by a poster beckoning “‘Let’s all 
BTAOTO!” faster than by one asking it to BACK 
THE ATTACK ON TRAFFIC ACCIDENTS. When 
the identity of BTAOTA (which might be pro- 
nounced as “Potato” if your mouth were full of them) 


. Your candlestick maker’s for BTAOTA 


. 8 to 80—You've gotta go for BTAOTA 
. BTAOTA is intended to turn what 


yet not lose our lives and our for- 
tunes in the process. 


America has never failed to re- 
spond to a challenge that would be 
the despair of other peoples. In this 
— our darkest hour in traffic history 
—we will not fail to meet this 
challenge. 

* * * 


Why Hurry? 

Cliff Bergere, Indianapolis Speed- 
way veteran, recently drove a 15- 
block test in Colorado Springs with 
Capt. Cecil Caldwell of the police 
department as his passenger. They 
covered the route in 9 minutes, 35.4 
seconds while observing every trafhc 
regulation. Then they covered the 
same route driving as rapidly as pos- 
sible. They broke 52 laws. The 
difference in time between the safe 
driving and the reckless driving was 
3.9 seconds. —Unless you're a racing 
driver and need to save four sec- 
onds — why hurry? 

—Traffic Digest and Review 


becomes known, you have succeeded in the recognition 


stage of your campaign. Here are 56 examples for you. 


5. Madam, you can get in on BTAOTA 
without disclosing your age 
26. BTAOTA will help you age pleasantly 

. BTAOTA will promote your happiness 

. BTAOTA is a necessity to modern 
convenience 

- You lose when you don’t BTAOTA 

. If you don’t BTAOTA, you deserve to 
stay all loused up! 

. Want to know how you can BTAO- 
TA Call (police department, 
safety council or tel-a-time service, or 
telephone answering service) 

. Even Rover favors BTAOTA 

-. BTAOTA is aimed at a leading pub- 
lic enemy 

4. You may hate yourself for not getting 
in on BTAOTA 

. BTAOTA is better if YOU do 

. If you don’t BTAOTA, why should 
your neighbor? 

. It costs less to BTAOTA than not to 

. You can’t afford to decline to BTA- 
OTA 

. BTAOTA is for industry—both man- 
agement and labor 


You could, no doubt, add 56 of your own. Run them 
as lines or small boxes in your newspaper or on poster 
boards. (You could give them to your radio station 
if you can supply the announcer with the mouthful 
of potatoes.) Come on everybody — and it’s one, two, 
three — BTAOTA! 


10. Business is for BTAOTA and vice 
versa 
41. Cats aren’t cool if they don’t BTA- 
OTA 
42. Our town needs BTAOTA 
. 10 days until kickoff of BTAOTA 
(Nov. 21) * 
. 9 days .. . etc. down to 1 
. Promote the good neighbor policy — 
BTAOTA! 
. BTAOTA — prevent misery and death 
. Whisper or shout, but BTAOTA 
. Let’s make BTAOTA the biggest thing 
ever done in its field 
. Better education will BTAOTA 
. Better engineering will BTAOTA 
. Better enforcement will BTAOTA 
. BTAOTA and save travel time 
. Only you can BTAOTA .. . you can’t 
hire anyone to do it 
. Money can’t buy it—but it’s more 
precious than diamonds — what you 
get when you BTAOTA 
. BTAOTA ... or it might be curtains 
for you 
* Suggested starting date Nov. 21. 
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The Press 
(Continued from page 13) 


Mayor ____ Aa all OE 
urged citizens to cbserve the follow- 
ing rules for traffic safety. If they 
do, he said, they will be doing their 
bit to back the attack. 

1. Don’t let the Christmas “holi- 
daze” get you. Stay alert despite 
extra shopping, holiday planning 
and partying. 

2. When driving, keep a sharp 
lookout for pedestrians at all times, 
especially in darkness or bad 
weather. 

3. When walking, cross streets at 
intersections only and with the 
lights when there is a signal. Look 
both ways before crossing. Where 
there are no sidewalks, walk on 
the right facing trafhc. 

4. Never walk in traffic or drive 
after drinking. Call a taxi or ask 
a friend to take you home. 

5. Fit your speed to conditions — 
conditions of road, weather, traffic, 
your car and yourself. If any one 
of these is not up to par, slow down. 

6. Increase your caution at dusk. 
Drive at a pace — you 
to stop within your headlight range. 
Walk with extra care, be sure you 
can see and be seen. 


“Take it easy. Don’t rush your- 
self into a traffic accident * (jail 
sentence or fine) i” 

That warning was given to driv- 
ers today by 





(chairman) 

as he urged full support of the holi- 
day hazards program which the 
__ and the 





(sponsoring agency) 
National Safety Council are spon- 
soring this month. 

gt ee Ril Stony ’s 

(sponsoring agency) 
program spearheads the Police De- 
partment’s stepped-up attack on 
traffic accidents which will continue 
throughout 1957, Chairman —__ 
said.** 

This year’s appalling nationwide 
trafic toll of more than 40,000 fa- 
talities calls for a crackdown, he 
said. 

“The high point last year came 
over the Christmas week end when 
traffic deaths totaled 609,” Mr. __ 

said, “‘Ac- 
cording to reports of state traffic 











* If these statements are not applicable in 
your community, delete them. 


** If there is a stepped-up attack in your 
community, give more details. 


authorities, driving too fast for con- 
ditions or in excess of a stated speed 
limit was a factor in about 85 per 
cent of the fatal holiday accidents 
for which speed was stated.” 

He made it clear that driving too 
fast for conditions doesn’t necessar- 
ily mean driving at breakneck speed. 

“Any time you're driving at a 
speed that is unsafe for the condi- 
tion of the weather, the roadway, 
the trafic, your car, or your own 
physical or mental state, you're 
driving too fast,” _ 
said. 

He pointed out that at this time 
of the year many of these conditions 
are likely to be less than perfect. 
Inclement weather can reduce visi- 
bility and make road surfaces slip- 
pery. Christmas shopping, party- 
going and holiday travel frequently 
jam up trafic and also place great 
physical and mental strain on the 
driver, 

“The whole holiday picture, with 
its hustle and bustle, puts drivers 
in a hurry-up mood,” ___ 

_ said. “They're so 
anxious to save a minute that they 
often lose a life.” 

He warned drivers to slow down 
and to watch out for pedestrians. 

“We must not let last year’s tragic 
history repeat itself,” he said. 


“We're all in the war on acci- 
dents! The outcome is up io us!” 

In these words __(spokesman)__., 
representing the _____(local council 
of service clubs)___, called on all 
__(city or community)____ citizens 
to join in the nation-wide Back the 
Attack on Traffic Accidents pro- 
gram. Officials, safety organizations 
and individual citizens all over the 
country are uniting in an all-out 
effort to wipe out the traffic acci- 
dent menace. 
__. stressed the 


(spokesman) 
importance of citizen support. 

“The war on traffic accidents in- 
volves everyone personally — active- 
ly,” he said. “Each time you drive, 
each time you walk, you are in the 
fight. No enforcement program can 
do the whole job; the final success 
of this life-saving campaign depends 
on you, the individual, and on your 
actions.” 

Pointing out the dangers created 
by the holiday season, (spokesman) 
urged extra caution in every traffic 
situation. Last year the death toll 
over the Christmas weekend, accord- 


ing to the press associations, was an 
appalling 609 pedestrians and mo- 
torists whose celebrating was per- 
manently ended by their own or 
others’ careless traffic habits. 

“Any time you are tired or in a 
hurry, you are apt to forget safety 
precautions,” he warned. “The hol- 
idays come at a time of long nights, 
with rain or snow likely, and these 
conditions plus the seasonal rush 
can be a deadly combination. 

“The only safe conduct in the 
war on traffic accidents,” __(spokes- 
man) _ said, “is the safety insured 
by the cooperation of every citizen. 
Help __(city or community)___ win 
its fight. Back the Attack on Traffic 
Accidents!” 


ati 
Speakers’ Aids 


Free Publicity 

When a person is convicted of 
drunken driving in Green Lake 
County, Wis., he is served a formal 
“Notice Forbidding Sale of Intoxi- 
cating Liquors or Fermented Bever- 
ages,” making it illegal for anyone 
to sell or give that person intoxi- 
cating beverages tor a period of one 
year. In addition to serving a no- 
tice on the drunken driver, the 
sheriff adds that person’s name to a 
list posted conspicuously in each of 
Green Lake county’s 60 taverns. 
Proprietors have shown an aware- 
ness of the drunken driving prob- 
lem by cooperating fully with the 
sheriff. 
—Wisconsin Traffic Safety Reporter 

The Only Real Answer 
“We must convince the public that 
the only real answer to the traffic 
problem is for every person not 
only to walk and drive safely and 
sensibly himself, but to join actively 
in all organized community and 
national efforts to see that others do 
the same.” 

—Adapted from J. J. Quillin 

in Traffic Digest and Review 

* * * 


Weakest Link 

Mrs. Raymond P. Sayre of the Presi- 
dent’s Committee for Traffic Safety 
summarizing reports of the four 
Regional Conferences this year, 
said: “The weakest link in the whole 
accident prevention effort is the 
lack of citizens’ safety organizations 
in most communities and ‘most 
states ... the most important single 
job for states, counties and cities 
is to improve the local safety or- 
ganization, or create one if none 
exists.” 
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LINING UP TO BACK THE ATTACK 


(Other statements on pages 8-9) 


“The National Automobile Dealers 
Association will lend its support to 
this vital and challenging program. 
We will encourage our 30,600 mem- 
bers to participate locally to the 
fullest degree possible.” 


Frederick J. Bell, Executive Vice President 
National Automobile Dealers Association 


=_@—- 
“Health and safety being an impor- 
tant phase of our organization, we 
shall be most happy to cooperate in 
the Back the Attack on Traffic Ac- 
cidents program on a national, state 
and local level. Through our state 
and local health and safety chair- 
men, I feel sure we can do much 
to arouse the public interest.” 
Ada A. Marriott, National Chairman, 
Health and Safety, 


National Federation of Business and 
Professional Women’s Clubs 


“The Loyal Order of Moose will 
give its wholehearted support to the 
Back the Attack program and will 
urge participation by each of the 
1,800 Moose lodges.” 
Paul P. Schmitz, General Director, 
Loyal Order of Moose 

segue 


“The year-long campaign to reduce 
traffic accidents and fatalities—Back 
the Attack on Traffic Accidents — 
is an effort in which Girl Scouts of 
all ages will wish to take part: The 
program will be brought to the at- 
tention of the 650,000 adults in 
Girl Scouting.” 

Dorothy C. Stratton, National Executive 


Director, 
Girl Scouts of the U.S.A. 


“Your stepped-up program to re- 
duce traffic accidents has not only 
our support but we shall encourage 
our 10,000 vocational agricultural 
teachers and local chapters of the 
Future Farmers of America, with 
their 40,000 members, to cooperate 
in every way possible.” 
W. T. ton, 
U. S. Office of Education 

attire 


“Camp Fire Girls all over the na- 
tion will continue during 1957 to 
Back the Attack on Traffic Acci- 
dents. Our publications will con- 
tain special reminders to step up 
our safety program and help keep 
the holidays happy and safe.” 
Martha F. Allen, National Director, 

Camp Fire Girls 
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“Our association of more than 
107,000 letter carriers, 25,000 of 
whom drive vehicles, is in complete 
and thorough accord with your 
program.” 
R. B. Kremers, Assistant Secretary, 
National Association of Letter Carriers 

pads 
“The Automobile Manufacturers 
Association wholeheartedly sup- 
ports the Back the Attack program. 
With proper support and coopera- 
tion throughout the nation, this 
program should do a great deal to 
prevent accidents during the com- 
ing year.” 
William J. Cronin, Managing Director 
Automobile Manufacturers Association 

mt ite 
“Congratulations on the year-long 
program, Back the Attack on Traf- 
fic Accidents. We plan to join in 
with a concentration of effort on 
the personal ‘crackdown’ phase as 
the program is launched in Decem- 
ber. The Council can count on 
the wholehearted support of the 
trucking industry in this move to 
stop the skyrocketing traffic acci- 
dent toll.” 
G. D. Sontheimer, Director, 
Department of Safety, 
American Trucking Associations 

Pinney 
“We pledge our fullest support to 
the Back the Attack on Traffic Ac- 
cidents program. We believe the 
opening phase on December Holi- 
day Hazards is excellent timing for 
the ‘attack’. Everything we do in 
the next year as a public service in 
traffic accident prevention will firm- 
ly tie in with Back the Attack.” 
J. Dewey Dorsett, General Manager, 
Association of Casualty and Surety 

Companies 

we Pe 
“You may certainly count on the 
support of the transit industry in 
the Back the Attack on Traffic Ac- 
cidents program which you will 
launch in December. We will give 
the program publicity in our week- 
ly newspaper, Passenger Transport, 
and advise our operating members 
of the availability of materials.” 
George W. Anderson, Executive Vice Pres. 
American Transit Association 

—-o— 
“We will do all within our power 
to cooperate in this program and 
alert our entire membersh:p of over 
32,000 agencies to Back the Attack.” 


George S. Hanson, Executive Secretary, 
National Association of Insurance Agents 


“Strict enforcement of traffic laws is 
an effective approach to the reduc- 
tion of highway accidents and in- 
juries. Better law enforcement can 
be accomplished through the whole- 
hearted support of public enforce- 
ment officials by unofficial organiza- 
tions and the public in general. 
The National Association of Auto- 
motive Mutual Insurance Compa- 
nies believes in and endorses this 
National Safety Council program, 
Back the Attack. Member mutual 
insurance companies are being 
urged strongly to- cooperate fully 
in this activity.” 
J. C. Stennett, 
National Association of Automotive 
Mutual Insurance Companies 

—_—oe-— 
“It will be a great privilege for our 
association to participate in the 
Back the Attack program. When 
you give the green light, you can 
count on us for a very worthwhile 
part.” 
Walter Y. Hosier, 
Travelers Protective Association of America 

‘aati 
“Our themes will be woven into the 
Back the Attack campaign. We pian 
to bring the awareness of the traffic 
accident situation to every member 
of our association.” 
Arthur G. Petry, Executive Secretary, 
Traffic Safety Committee 
Outdoor Advertising Association 

of America ; 

—-e-— 
“The Inter-Industry Highway Safe- 
ty Committee will make materials 
available and help coordinate sup- 
port of the automotive and allied 
industries for Back the Attack on 
Traffic Accidents, Specific accident 
prevention programs in this 
stepped-up attack will be used by 
automobile and tire dealers, their 
associations, and others, The pro- 
grams will stress the need for ex- 
panded high school driver educa- 
tion, courteous driving, safe car con- 
dition, and teen-age traffic safety 
activities.” 

M. R. Darlington, jr» Managing Director, 
Inter-Industry Highway Safety Committee 
—oe— 

“If every organization in the coun- 
try interested in traffic safety will 
get behind this effort, a tremendous 
cut can be made in the accident 
toll. NHUC will help muster the 
force of its 1,900 constituent organi- 

zations to Back the Attack.” 


William S. Richardson, Chairman, 
National Highway Users Conference 





Lining Up 
(Continued from page 39) 


“The American Optometric Associ- 
ation stands behind the Back the 
Attack program. Nationally and lo- 
cally we will redouble our efforts. 
The women’s Auxiliary of our Na- 
tional and state associations have 
selected Highway Safety for their 
major campaign in 1956-57.” 
Rupert E. Flower, President 
American Optometric Association 

signal 
“The American Road Builders’ As- 
sociation will actively promote the 
year-long Back the Attack program, 
beginning with the holiday driving 
hazards campaign. You may count 
on our organization to back up this 
broad new attack.” 

Louis W. Prentiss, Executive Vice Pres., 
American Road Builders’ Association 
pao i 
“The Junior Chamber of Com- 
merce is most interested in joining 
with all civic organizations in ac- 
tively supporting the Back the At- 
tack program for December and 
through 1957. This year again, the 
Jaycees have approved traffic safety 
as a national project and will be 
actively working in that field.” 

Wendell H. Ford, President, 
U. §. Junior Chamber of Commerce 
sienna 


Radio and TV Broadcasting 
(Continued from page 15) 


ANNCR: 
GUEST: 


Why this month? 

Because December is usu 
ally the worst month of 
the year for traffic accidents 
and fatalities. Folks just seem to 
be too busy with Christmas shop- 
ping, visiting and partying to pay 
strict attention to the rules of safe 
walking and driving. The result is 
that Christmas is spoiled for many 
families when someone is injured 
or killed in a traffic accident. 
ANNCR: What do you suggest peo- 
ple do to make this holi- 
day safe? 

Drivers should stay alert 
at all times. They should 
keep a sharp eye out for pedestrians 
especially in darkness and in bad 
weather. They should also fit their 
speed to conditions of the road, 
weather, traffic, their cars and them- 
selves. And most important, they 
should never drive after drinking. 
ANNCR: How about pedestrians? 
Guest: There are sensible rules 
for pedestrians to follow 
also. Cross streets at inter- 


GUEST: 


sections only and with the lights. 
Look both ways before crossing. At 
night, walk with extra care and be 
sure the driver of a car can see you. 
Remember, it is not as easy for him 
to see you as it is for you to see him. 
ANNCR: That's certainly sound ad- 


vice, Mayor, but is that all , 


we should do? 


No, there’s more. This 

tragic killing has become 

one of the nation’s num- 
ber one problems. Officials, law 
enforcement agencies, safety coun- 
cils and other civic groups and pri- 
vate individuals throughout the 
nation have become sufficiently 
alarmed by the zising traffic toll to 
want to do something more about 
it. But it will take the full support 
of the public if further headway is 
to be made. 
I’m sure the average citi- 
zen in 
. (name of city) 
wants to do all he can to help con- 
trol traffic accidents. 


ANNCR: 





Guest: I hope so, because in addi- 
tion to watching his own 
driving and walking hab- 
its, we need his support for official 
steps being taken to curb traffic 
accidents. 
laws will be stepped up. Traffic 
violators will be prosecuted more 
strenuously and in the case of chron- 
ic violators, licenses will be sus- 
pended or revoked.* But the public 
must understand that this is being 
done for their own protection. 


ANNCR: Can the average citizen do 
anything more than sup- 
port officials and enforce- 
ment officers? 

Yes, ‘ 
(anncr) 
he,-and she, too, can do 
lots more. Here in 








(name of city) 
the is 
(sponsoring agcy) 
cooperating with the National Safe- 
ty Council in its new program call- 
ing on the public to BACK THE 
ATTACK ON TRAFFIC ACCI- 
DENTS. There is much work to 
be done and the 

(sponsoring agency) 








needs everyone’s help. Every 23 sec," 


onds as we are talking here, some- 
one in the country is injured. Every 
13 minutes, someone is killed. These 
facts alone should get us on our 
feet and ready to take our share of 
the responsibility. This is a job for 


* Revise this section to fit local conditions. 


Enforcement of traffic” 


the whole community. Let’s all get 


_into it together. 


ANNCR: Thank you, Mayor. I’m 
sure our listeners have a 
better understanding of 
the problem after hearing your 
words. Ladies and gentlemen, you 
have been listening’ to Mayor 

who 





(name) 
spoke to us on behalf of the holiday 
trafic safety program being spon- 
sored by the 





(sponsoring agency) 
and the National Safety.Council. 
Your announcer has been 





(name) 





“Motorists who try to Burn Up the 

Road: often land in the Cooler. 
—Tennessee Safety News 
* e * 


Blueprint for Traffic Safety 
A well-rounded accident preven- 
tion program requires a combina- 
tion of good highways, intelligent 
screening (for driver licensing), 
periodic inspection of cars, manda- 
tory driver training, continuous 
education typified by National Safe- 
ty Council efforts, increased en- 
forcement and realistic punishment 
which removes a driver from the 
wheel of a car in those cases where 
screening fails.” 
—Adapted from Will Stevens, 
San Francisco Examiner 
* . . 


Local Participation 
“Although safety accomplishments 
can be gained through national and 
state organized groups, individual 
participation in the local area is the 
cornerstone Of a successful traffic 
safety program.” 

—Earl F. Campbell, 
California Traffic Safety Foundation 
+ * o 


That Solves the Problem 
A midwestern magistrate was hear- 
ing a case involving a collision 
where both drivers had been under 
the influence of alcohol when the 
crash occurred. Said the judge: “I 
wish to commend you two for run- 
ning into each other instead of pick- 
ing some innocent person. If this 
sort of thing can be encouraged we 
may have hit on a solution to one 

of our most serious problems.” 
—California Highway Patrolman 

* + * 


Remember the 4 D’s — Drinking, 
Driving, Death and Daisies. 
—Ann Foster, Burlingame, Calif. 


Back the Attack Issue 





CARTOONISTS TO HELP 
BACK THE ATTACK CAMPAIGN 





EWSPAPER editorial cartoon- 

ists of the nation will be asked 

to give graphic and impelling sup- 

port to the Back the Attack on 

Traffic Accidents campaign, which 

will be launched in December, con- 
tinued throughout 1957. 

Cooperation of the cartoonists 
will be enlisted by the National 
Safety Council in connection with 
its annual Christmas Safety Car- 
toon Project. 

The cartoon project, started by 
the Council in 1943, has become 
an annual event and an integral 
part of the campaign against yule- 
tide accidents. Since its beginning 
cartoonists of both the United States 
and Canada have participated, and 
awards for excellence and outstand- 
ing contributions to safety have 
been made to more than 70 car- 
toonists and their newspapers or 
syndicates. 

In previous years the project was 
limited to Christmas traffic or home 
safety, but the scope of the project 
will be widened this year to include 
cartoons depicting or urging com- 
munity action in support of the 
Back the Attack campaign. 

Any original newspaper cartoon 
on Back the Attack or Christmas 
safety that is published during De- 
cember will be eligible for entry in 
the project this year, and all car- 
toons submitted will be reviewed by 
a committee of newspaper and mag: 
azine editors at a luncheon in the 
Waldorf-Astoria hotel in New York 
in February. 

The cartoonist creating the top 
cartoon will receive the Council's 
Public Interest Award and $300 in 
cash, and the newspaper producing 
and publishing the cartoon also will 
receive the Council’s Public Interest 
Award. In addition, the Public In- 
terest Award will be presented to 
the creators and publishers of the 
next five cartoons selected by the 
committee as best exemplifying and 
contributing to the Back the Attack 
campaign or to Christmas safety. 

Judges will be Robert Fuoss, ex- 
ecutive editor of the Saturday Eve- 
ning Post; Gordon Manning, man- 
aging editor of Collier's; Roy Alex- 
ander, managing editor of Time; 
John Denson, managing editor of 





Yule Tide 











KENNETH J. DOLAN 
in the Flint Journal 


T 


Newsweek, and Robert U. Brown, 
editor of Editor & Publisher. 
After reviewing 159 cartoons last 
year the judges named the Flint, 
Mich., Journal and its cartoonist, 
Kenneth J. Dolan, as winners of the 
grand award. Honorable mention 
awards went to the Chicago Sun- 
Times and its cartoonist, Jacob 
Burck; the London, Ont., Free Press 
and M. R. Tingley; the Oakland, 
Calif., Tribune and Lou Grant; the 
Salt Lake City Deseret News & Salt 


Lake Telegram and Charles A. 
Nickerson, Jr., and the Salt Lake 
City Tribune and Chris Jensen. 

“The editorial cartoon is a pow- 
erful weapon in the war on acci- 
dents, especially in a high hazard 
period such as December,” said Ned 
H. Dearborn, president of the Na- 
tional Safety Council. 

“The support of the nation’s 
newspaper cartoonists can be a tre- 
mendous force to Back the Attack 
on Traffic Accidents.” 








